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Google Search Trends: Programs

Gray now tracks a curated list of approximately 70 keywords for over 1,000 programs.

» This is an expansion from about 25 keywords for 200 programs.

Google

U.S. Google Search Volume for Academic Programs
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Source: Gray’s Keyword Search Dashboard
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Google: Fastest-Growing Programs, Nationwide

In March, searches for Cloud Computing Programs grew 139%. Google

March 2022 YoY Growth*

Cloud Computing || GGG 139%
Hotel/Motel Administration/Management ||| | S 126°%
Teacher Assistant/Aide || GGG 113%
Engineering/Industrial Management || 104%
Pediatric Nurse/Nursing || GGG 102%
Educational Psychology | G 29%
Health Info/Medical Records Admin || NI 98%
Social Psychology |G 922
Industrial and Organizational Psycholog | GGG 21%
Profl/Technical/Science Writing || | |Gz 90%

*Google search volume for standardized list of approximately 70 academic keywords for 1,037 programs.

Source: Gray’s Keyword Search Dashboard

March 2022 Fastest-Growing Programs
Volume*

Cloud Computing |GGG 59,950
Hotel/Motel Admin | 18,729
Teacher Assistant/Aide [ 15,430
Engineering/Industrial Management | 17,240
Pediatric Nurse/Nursing | 12,480
Educational Psychology |l 10,560
Health Info/Medical Records Admin ||l 14,610
Social Psychology | 12,400
Industrial Psychology | 16,260
Profl/Technical Writing | || ] E]EIIII 25,100

*Minimum 5,000 searches 2021
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Google Brand Search
Searches for college brands fell 8% in Google
March.

Google Search Volume for Brands
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International Student Demand

International student interest in U.S. The most-viewed programs were
programs was unchanged YoY in March. Business and Data Science.

International Page Views
m2020 m2021 w2022

450,000 Top 10 Programs: March 2022
International Page Views
400,000
0 10,000 20,000 30,000
350,000 Business Admin
300,000 Data Science
250,000 Business Anaytics
200,000 Computer Science
Organizational Leadership
150,000 Engineering, General
100,000 Health Services/Allied Health
50,000 International Business/Trade/Commerce
0 Linguistics

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Public Health, General

Source: Gray’s International Student Demand Dashboard
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International Page Views: Business

India led in page views for Business. California was the most
popular destination — but
International Page Views by Originating Country Mas_saChusetts was close
Business, March 2022 behind!

India I, 5274
Bangladesh NG 1 504
Nigeria IIIININGEGE .46
Vietnam |GG 1.03°
Turkey I 1,030
Malaysia N °53
Mexico | 696
Iran | 637
Thailand | 617
Pakistan | 5581

0.00 1,000.00 2,000.00 3,000.00 4,000.00

Source: Gray’s International Student Demand Dashboard
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Year-over-year enrollment in Total Fall Enroliment’
U S hlgher education was Reported to National Student Clearinghouse

down by 5% in Fall 2021.

-3%

= Enrollment was down 1.5 million from
2019.

18,823,157

18221568

17329399

*Excludes Doctoral

Fall 2019 Fall 2020 Fall 2021

Source: National Student Clearinghouse, Gray Analysis
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In Fall 2021, U.S. Master’s and Doctorate U-S. 2021 Fall Enroliment
enrollment grew less than one percent. 2% ——
asters
0.4%
= Bachelor’s enroliment fell over three 0% . 0o
percent. Doctorate 0.5% Postbaccalaureate

certificate -3.0%

= Associate enroliment fell 10%. 2% .
Post-master's certificate

-2.9%
-4% Undergraduate certificate
Fall 2021 -3.1% Bachelor’s
YoY -3.2%
Growth  _go,
Rate
-8%
Non-Credential
i Program
10% _119_ 3% .\ Associ:)ate
./ -10.0%
-12%

- 2,000,000 4,000,000 6,000,000 8,000,000 10,000,000

Source: National Student Clearinghouse, Gray Analysis
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In 2020 - 2021, Natural Sciences Information Science and Humanities
enrollment was the fastest- had the highest declines.”
growing associate program.”

2021 Enrollment: YoY Growth Rates for the

) : 2021 Enroliment: 10 Fastest-Declining Associate
10 Fastest-Growing Associate Programs

Programs
Natural Sciences | NG 2 6% -30.7% Information Science/Studies
Real Estate | NEEEEEGG 7 4% -28.3% Humanities/Humanistic Studies
Diag. Med. Sonogr'y/Ultrasound Tech || G 14 2% 27.8% Physical Sciences

Cyber Security/Info. Assurance || 78% -27.1% Criminal Justice/Police Science

Electrician || 74% -23.2% Medical/Clinical Assistant

HVAC Maintenance Tech [l 5.6% -20.6% Hospitality Admin/Mgmt, General
Welding Technology/Welder [l 4.0% -20.4% Speech Communication and Rhetoric
Engineering Technology [J§ 1.9% -19.5% Social Sciences, General
Radiologic Tech/Radiographer [ 1.4% -19.0% Sociology
Visual and Performing Arts | 1.2% -18.0% Mathematics, General

*Minimum program enrollment 5,000 in 2020 Source: National Student Clearinghouse, Gray Analysis
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In 2020 - 2021, Behavioral Three wellness programs were
Sciences was the fastest-growing among the ten fastest falling
bachelor’s program. bachelor’s programs 2021.
2021 Enroliment 10 Fastest-Growing 2021 Enroliment: 10 Fastest Declining Bachelor’s
Bachelor’s Programs Programs
Behavioral Sciences | 70 -17% Athletic Training/Trainer
Experimental Psychology | 60’ -17% Foods, Nutrition, and Wellness Studies
Teacher Educ., Multiple Levels | 26% 16% Parks/Rec. Facilities Mgmt
Research/Experimental Psychology || 19% -15% Rhetoric and Composition
Real Estate Development | 14% -15% Criminal Justice/Police Science
Marine Biology/ Oceanography |l 13% -14% Spanish Language and Literature
llustration | 13% -14% Family & Consumer Science
Computer Graphics [l 11% -14% Community Health/Preventive Medicine
Architectural & Building Sciences/Tech [l 11% -14% Parks, Recreation and Leisure Studies
Applied Psychology [} 10% -14% Game and Interactive Media Design
*Minimum program enrollment 5,000 in 2020 Source: National Student Clearinghouse, Gray Analysis
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In March 2022, job postings were flat year-over-year.

U.S. Job Postings by Month
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Source: Gray’s Job Postings Dashboard
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U.S. Job Postings Trends, March 2022

Registered Nurses had the highest Event planners increased 137%.*
volume of postings among the top ten.

March 2022 Top Job Postings March 2022 Fastest-Growing
By Standard Occupational Code Job Postings
Registered Nurses I ©3,172
Event Planners 137%
Managers, AllOther I 61,314 °
_ Tax Preparers 129%
General and Operations Managers | 39,735
Nursing Assistant 34 576 New Accounts Clerks 111%
ursing Assistants | 34,
J Light Truck Drivers 103%
Software Developers [l 30,467 _
Supply Chain Managers 67%
Engineers, All Other Il 23,918 . : :
Personal Financial Advisors 61%
Protective Service Workers [l 23,845 -
_ _ Nurse Practitioners 60%
| Licensed Practl?al Nurses [l 23,214 Physician Assistants 549
Maintenance and Repair Workers [l 21,353 Guidance/Career Counselors 549
Executive Administrative Assistants [JJli] 18,600 Talent Directors 500,
;‘Excludes postings that don’t require any post-secondary education. Source: Gray’s Job Postings Dashboard *Minimum 1000 jobs prior year.
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Coursera: Largest Courses

Share of
March Enrollment

Bubble size is proportional
to the trailing six-month
percent change in
enrollment.

2.43%
Technical Support
Fundamentals

]

.59%
Covid-19 Contact Tracing

0.2% 59,

March 2022 vs. Cumulative Enroliment
2.8% Machine Learning

Taking Share

23%
\ " The Science of Well-Being
1.8% .
\ Learning How to Learn:
Successful Negotiation: - Powerful mental tools to help
. Essential Strategies and Skills N you master tough subjects
13% Technical Support )
=970 Fundamentals English for Career

Developmen

\ Programming for Everybody

(Getting Started with Python)

0.8%

Python Data Structures \ %COVID—W Contact Traging

Algorithms, Part | Chinese for Beginners

Financial Markets
First Step Korean

0.3%

Losing Share

Al For Everyone

0.3% 0.8% 1.3% 1.8% 2.3% 2.8%

Share of Cumulative Enrollment

Source: Gray’s Non-Degree Demand: Coursera
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On Coursera, Personal Development
was the largest category after Data
Analysis and Software Engineering.

Personal Development Enroliment Volume
Fastest-Growing Courses Trailing Six Months

Brilliant, Passionate You [} 16.064.00

Writing and Editing: Structure [Jj 17.555.00

Writing and Editing: Drafting JJj 12,701.00
Writing and Editing: Word Choice | 73.385.00

Finding Purpose and Meaning In Life | I 153.521.00

Leading for DEI Higher Ed [Jl| 15.978.00

Creative Thinking: Tools for Success | G 2 ¢67.00

Leaming How To Learn for Youth | 58.681.00
Academic Information Seeking [} 22,120.00
Studying at Japanese Universities || 36.069.00

Improving Communication Skills | | |  EEEEEEEEE 104.057.00

Source: Gray’s Non-Degree Demand: Coursera

Within Personal Development,
enrollment in personal fulfillment
and writing courses grew the most.

Fastest-Growing Course Enrollment*
Personal Development, Trailing Six Months

Brilliant, Passionate You 5.4%

Writing and Editing: Structure || GGG 2.7%
Writing and Editing: Drafting || | ||| N 2.6%

Writing and Editing: Word Choice || |G 2.5%

Finding Purpose and Meaning In Life 2.1%
Leading for DEI in Higher Ed 2.1%
Creative Thinking: Tools for Success 2.0%
Leaming How To Learn for Youth 1.6%
Academic Information Seeking 1.3%
Studying at Japanese Universities 1.3%

Improving Communication Skills ‘ 1.3%

*Minimum enrollment 10,000 in October
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Udemy: Fastest-Growing Categories Fastest-Growing Categories on Udemy
Trailing Six Months

Two of Udemy'’s Top fastest-growing

i . Martial Arts & Self Defense 19.9%
Categorles are in tech. Safety & First Aid 16.1%
Home Improvement & Gardening 14.5%
Paid Advertising 14.0%
Religion & Spirituality 13.7%
Cryptocurrency & Blockchain 13.0%

Apple IR 12.5%

Science 12.3%

Humanities 11.7%
. . Lifestyle
Social Science 11.5%
Other Health & Fitness 11.3%
Nutrition & Diet 11.3%
Music Techniques 10.8%
Web Design NG © 3%
Other Lifestyle 9.5%

Source: Gray’s Non-Degree Demand: Udemy
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Program Portfolio Analysis

MISSION ater:ve]3 | (e
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Program Markets: Program Rank

We score on Student Demand, Employment, Competitive Intensity, and Degree Fit.

= Let’s focus on the Bachelor’s of English Language and Lit., General

California Program Ranking
Bachelor’s Award Level

CIP Total Percentile Student Demand Competitive Intensity Employment Percentile | Degree Fit Percentile
Percentile Percentile

14.4201 Mechatronics/Robotics/Automation Eng'g

43.0100 Crim. Justice & Corrections, Gen'l m 0 73 50
| 230101 English Language and Lit. Gen'l [N D 0 17 50 |
03.0104 Environmental Science m m 6 66 50
44,0501 Public Policy Analysis, General [ 95 [ 95 16 78 50
11.0401 Information Science/Studies [ 95 94 6 94 50
51.0201 Communication Science, Gen'l [ 95 93 28 83 50
42.2707 Social Psychology [T 92 [ 99 20 50
27.0301 Applied Mathematics, General [ 95 92 25 91 50
30.3101 Human Computer Interaction m 88 89 50
26.0999 Physiology/Pathology/Related Sciences, Other [ 95 86 [ 99 50 50
14.4501 Biological/Biosystems Engineering m 85 93 50
14.0803 Structural Engineering m 80 m m 50
45.0699 Economics, Other [ 95 50 [ 99 91 50
52.0807 Investments and Securities [ 95 50 50 [ 99 50
52.0899 Finance and Financial Mgmt Services, Other [ S 50 50 [ 99| 50
38.0101 Philosophy 94 25 20 50
Gray’s PES+ Markets 09.0100 Communication, General 94 13 31 50
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Program Scorecard: Percentiles

All data are color-coded by their percentile rank in the local market compared to over
1,400 IPEDS programs (CIP codes).

Percentile Color-Code:

<40% 40%+ 70%+ 90%+ 95%+ 98%+
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Program Scorecard: Student Demand

English scores in the 99" percentile Student Demand
for Student Demand in CA. Score: 33 Percentile: 99

Catego... @ Pctl | Criterion Value Score

= Completions are strong for this program.

m Inquiry Volume (12 Months) 1,691 -
— Almost all completions are on campus. [ BEE int' Page Views (12 Months) 781 NS |
— Completion volume grew 4% year-over-year. = 51 | Google Search Volume (3 Months)” 9,310 4
. m On-ground Completions at In-Market Institutions 4,022 12
8 GOogle SearCh VO|Ume 1S deCent and greW m Online Completions by In-Market Students 94 -
23% year-over-year. ﬁ Sum of On-ground and Online Completions 4116 3 |
= International students are interested in I;I;I e el it Sl
English programs in California. Completion Volume YoY Change (Units) 146 3
Inquiry Volume YoY Change (%) 72% NS
Google Search YoY Change (%)" 23% 1
56 Completion Volume YoY Change (%) 4% 0

Gray’s PES+ Markets
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From 2019 to 2021, enroliment 2019 - 2021 English Program Enroliment Change
in all U.S. English programs Two-yearannual growth
dropped.

= Enroliment decline was the lowest in
Wyoming.

= The decline was the highest in
Mississippi.

» The average total enrollment in California
from 2019 - 2021 was 26,124.

= The U.S. average was 79,280.

2021 2-year CAGR -
-23% -13% -2%

Source: National Student Clearinghouse, Gray Analysis, Student Location
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Employment*
Program Scorecard: Employment Score: -4 Percentile: 17
. . . Category Pctl | Criterion Value Score
English ranks in the 17t percentile _ _ :
. 87 Job Postings Total (12 Months) 2,705 1
for Employment In CA' Size: Direct Prep 84 BLS Current Employment” 12,430 1
84 BLS Annual Job Openings” 1087 0
; : ; Size: Bachelors Job Postings Total (12 Months)” 18,095 NS
= Job postings for English graduates are high. A ‘ lﬂm 515 Corrent Empioyment: rase | NS
— Seven percent of Eng“Sh graduates are in 51 BLS 1-Year Historical Growth’ -3.0% 0
jobs for which they were directly prepared. g’rr:s;"“ (Direct 27 | BLS3-Year Historic Growth (CAGR)" -25% 1
. . . 9 BLS 10-Year Future Growth (CAGR)® -0.2% NS
= For direct prep jobs, the market is saturated. < turation BRI 1ob Postings per Graduate’ o4 .
. For the 30 _ 60 age grOUp, Wages are at the (Direct Pr.ep) 26 BLSJobOpenings.oer‘Gradt‘Jate' 0.2 -1
49th percentile _ Wthh iS abOUt average. Wages (Direct 39 BLS 10th-Percent‘|leWages $41,582 NS
Prep) 46 BLS Mean Wages $73.591 NS
Unemployment rates are low. 26 | Wages (Age < 30) $39540 0
49 Wages (Age 30-60) $86,926 0
American 66 % with Any Graduate Degree 47% NS
Community 72 | %with Masters 32% NS
Survey Bachelor's )
Degree 76 % with Doct/Prof Degree 16% NS
Qutcomes 86 % Unemp. (Age <30)"" 4% -2
73 % Unemp. (Age 30-60)"" 2%
55 % in Direct Prep Jobs 7% NS

Gray’s PES+ Markets
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California job postings for English graduates dropped 1% year-over-year.

Job Postings Volume, English
California 2020 - 2022

800
700
600

500
40
30
20
‘ Llorn
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

m2020 m2021 m2022

o o o o o

Gray’s Job Postings Dashboard
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Job Postings: English

In March, Technical Writers were in demand in California.

= Writing and editing skills were listed in job postings with
the highest frequency.

Top Job Postings, English Top Skills, English
March 2022 March 2022
Technical Writer IGO0 Wiideleod KB
Copywriter NN 16 Editing I 130
Senior Technical Writer I 15 Journalism N 93
Senior Copywriter I 8 Technical Writing M 84

Bakery Order Writer.. I S
Proposal Coordinator I 5
Junior Copywriter I 5

Advertising N 57
Teaching 1N 31

Editor 1N 5 Publishing 1IN 31

Content Author 1 4 Blog I 25
Assignment Editor 1IN 4 CBS I 20
AP Biology/Chemistry.. IEE 4 Administrative 1l 18

Gray’s Job Postings Dashboard
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In CA, English majors go into 498 SOCS and earn $86,926 (49th).

Count of Programs and Occupations Top Occupations, English Majors, Ages 30-60
CIP 23.0101, English

e e e s
600 teachers
Postsecondary teachers _
498 Lawyers/judges and other judicial
500 I
workers
Secondary school teachers _
400
Managers, All Other _
300 Writers and authors || G
Education administrators -
200
Other teachers and instructors,
including tutors -
100 Administrative Assistants |||l
1 3 Retail salespersons -
0
CIPS (Programs) NCES Matched SOCs | Actual Employment: 0 5,000 10,000 15000 20,000 25,000

SOCs Source: U.S. Census, American Community Survey, 2015 - 2019
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Program Scorecard: Competitive Intensity

English is in the bottom percentile
for Competitive Intensity in CA.

» Students complete this program at 86
Institutions.

— Six competitors have entered the market.

= 12 online institutions graduated California
students.

= Marketing costs are high.

» 62 online institutions offer the program
nationally.

Gray’s PES+ Markets

Competitive Intensity
Score: -9 Percentile: 0
Category Pctl | Criterion Value Score

Volume of 99 Campuses with Graduates™ 86 -4
In-Market 99 Campuses with Grads YoY Change (Units)™" (o] -3
Competition  gg Institutions with Online In-Market Students*” 12 NS

82 Average Program Completions 50 0
'F')‘r'of"g‘faf;e‘ 67 Median Program Completions 21 0
Sizes 68 YoY Median Prog. Compl. Change (Units) 1 0

59 YoY Median Prog. Compl. Change (%) 4% 0

39 Average Cost per Inquiry™” $50 0
lS';-tr\Lfraartli(s:tw 80 Google Search * Cost per Click"* $20 2 |

32 Google Competition Index ™" 0.24 0
National 98 National Online Institutions (Units)** 62 NS |
Online 70 Nat'l Online % of Institutions 5% NS
Competition | 44 Nat'l Online % of Completions % NS
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Program Scorecard: Degree Fit

A Bachelor’s degree is an appropriate
degree level for this program.

= 59% of completions are at the Bachelor’s level in CA. Degree Fit:

] ’ Score: 0 Percentile: 50
= 44% of the national workforce hold a bachelor’s

degree.
) . National Workforce Ed. Attainment
National Completions by Level
Score: 0
Score: 0
Award Level Completions Completions Inquiries Award Level BLS Educational Attainment
(National) (Market) (Market) No College 59,
Certificate 1% 1% 0% Some College 8%
Associates 7% 32% 0% Associates 5%
| Bachelors 79% 59% 75% | =
Postbaccalaureate Certificate 0% 0% 0% I Bachelors 44% I
Masters 9% 7% 24% Masters 24%
Post-masters Certificate 0% 0% 0% Doctoral 13%
Doctoral 3% 1% 0%
Unknown 0% 0% 0%

Gray’s PES+ Markets

33
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Program Scorecard: English ranks in the 91st percentile in California.

CIP: 23.0101 English Language and Lit., Gen'l Market: California Total Score: 9 Percentile: 91
Student Demand Employment* Degree Fit:
Score: 27 Percentile: 99 Score: -5 Percentile: 15 Score: 0 Percentile: 50
Catego...  Pctl | Criterion Value Score Category Pctl | Criterion Value Score Category Pctl | Criterion Value Score
m Inquiry Volume (12 Months) 1,691 2 87 Job Postings Total (12 Months)" 2705 1 NHEBI 13 Cost Index"* 67% NS
m Int'l Page Views (12 Months) 781 NS Size: Direct Prep 84 BLS Current Employment™ 12,430 0 Natl 2 Year 81 Student: Faculty Index 120% NS
Size 51 Google Search Volume (3 Months)” 9,310 4 84 BLS Annual Job Openings* 1087 NS
m On-ground Completions at In-Market Institutions 4022 8 Size: Bachelors m Job Postings Total (12 Months)” 18,095 NS
IEE Oniine Completions by In-Market Students 94 4 with ACS IEEB 5L Current Employment” 127494 | NS National Completions by Level
m Sum of On-ground and Online Completions 4,116 4 . 51 BLS 1-Year Historical Growth” -3.0% NS Score: 0
IEEE nquiry Volume YoY Change (Units) 709 NS (;::V;‘m (Orect 27 BLS 3-Year Historic Growth (CAGR)* -2.5% -1
74 Google Search YoY Change (Units)* 1715 1 " 9 BLS 10-Year Future Growth (CAGR)* -0.2% -1 Award Level Completions  Completions Inquiries
Growth m Completion Volume YoY Change (Units) 146 3 Saturation 28 Job Postings per Graduate® 04 -1 (National) (Market) (Market)
73 Inquiry Volume YoY Change (%) 72% NS (Direct Prep) 26 BLS Job Openings per Graduate® 02 NS Certificate 1% 0%
83 | Google Search YoY Change (%)" 23% 1 Wages (Direct 39 | BLS 10th-Percentile Wages® $41582 NS Associates 7% 0%
56 Completion Volume YoY Change (%) 4% 0 Prep) 46 BLS Mean Wages® $73,591 NS Bachelors 79% 59% 75%
26 Wages (Age < 30) $39,540 0 Postbaccalaureate Certificate 0% 0% 0%
49 | Wages (Age 30-60) $86,926 0 Masters 9% 7% 24%
American 66 9% with Any Graduate Degree 47% NS Post-masters Certificate 0% 0% 0%
Community | 75 | swith Masters 32% NS Doctoral 3% % 0%
Competitive Intensity Soingamew * | 76 | swith Doct/Prof Degree 16% NS Unknovin 0% 0% %
Score:-13 Percentile: 0 Outcomes 86 | %Unemp.(Age<30)" 4% -2
73 % Unemp. (Age 30-60)"" 2% -1
Category Pctl | Criterion Value | Score 55 | %in Direct Prep Jobs 7% NS National Workforce Ed. Attainment
Score: 0
Volume of 99 Campuses with Graduates™ 86 -8
Iclx-Marng 99 Campuses with Grads YoY Change (Units)™ 6 -3 CIP Description: ‘ ) o ‘ Award Level BLS Educational Attainment
ompetition | gg Institutions with Online In-Market Students** 12 NS A general program that focuses on the English language, including its history, structure
82 Average Program Completions 50 ) and related communications skills; and the literature and culture of English-speaking No College 5%
g::";’”ke‘ 67 Median Program Completions 21 0 peoples. Some Follege ?:)E
Caram 68 | YoYMedian Prog. Compl.Change (Units) 1 0 Associates 5%
59 | YoY Median Prog. Compl. Change (%) % 0 Bachelors 44%
39 Average Cost per Inquiry™™ $50 NS Masters 24/%
irMarket | 80 | GoogleSearch Cost per Click'” 520 Doctoral 13%
32 Google Competition Index** 0.24 0
National 98 National Online Institutions (Units)** 62 NS
Online 70 Nat'l Online % of Institutions 5% NS v
Competition | g6 | Nat'l Online % of Completions 3% NS NA
i
PCTL
Total Percentile 0 20+ 40+ 70+ 90+ 95+ 98+ 100 !

Total Score 48 21 -20 -1 8 (13 (20 [45 | Percentile (Reverse) EZEZ 05+ 10+ 30+ 60+
)
Gray’s PES+ Markets
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U.S. Google searches increased 5% year-over-year in March.
— Searches for college brands dropped 8%.

Fall 2021 enrollment declined 5% year-over-year.
— Enrollment declined at every award level except for Master’s and Doctorate.

The highest volume of U.S. job postings was for registered nurses and managers.
— Postings for event planners increased 137% year-over-year.

Market demand for English programs at the Bachelor’s level is high in CA.
— Enrollment has declined 3% since 2019.

Graduates of English programs have many employment options and low unemployment rates.
— Opportunities are low for direct prep jobs.
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Upcoming Webinars

: Contact:
. Topic | Dae Robert Atkins

Master Class IV: The

Future of Academic Thursday
Program Evaluation and May 5t at 2:00 pm ET B RoBERT GRay arkins
Management i
Thursday - Start, Stop,

Demand Trends Webcast May 26t at 2:00 pm ET




