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Google Search Trends: Programs
Gray tracks searches for over 900 programs, which comprise over 90% of all U.S. completions.
U.S. Google Search Volume for Academic Programs
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Google: Top Programs, Nationwide

In June, searches for Design and Visual Communications programs grew 169%.

Google

Highest Program Keyword Searches Highest Program Growth*
June YoY
Registered Nursing I 553,209 Design/Visual Comm 169%
Business Admin I 570,577 Cyber Security/Info. Assurance 163%
Nursing Assistant I 501,450 Digital Marketing 129%
Cosmetology I 364,196 Graphic Design 121%
Commercial Truck/Bus Driver I 337,640 Cooking & Related Culinary Arts 112%
Cyber Security/Info. Assurance I 311,660 Insurance 86%
Licensed Practical Nurse | 283,440 Registered Nursing 85%
Phlebotomy Tech I 277,830 Data Analytics 77%
Law I 262,670 Cinematography 75%
Social Work | 260,611 Project Management 73%

Google search volume for standardized sets of academic keywords for over 900 programs.
Source: Gray’s Keyword Search Dashboard *Minimum 10,000 searches 2021
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Google Brand Search

Searches for college brands grew 24% year-over-year in June. Google

Google Search Volume for Brands
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PROPRIETARY

International Student Demand

In June, international student interest in
U.S. programs fell one percent YoY.

International Page Views

After the top 10, the most-viewed
programs were Biology and
Information Technology.
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Top 10 Programs

International Page Views
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International Page Views: Biology

India led in page views for Biology. California was the most popular destination,

followed by Massachusetts.
International Page Views by Originating Country
Biology

India I 1 266
Nigeria IS 565
ran | 348
Pakistan I 211
Bangladesh I 183
Germany [ 166
Ghana | 160
United Kingdom [l 114
Nepal 1 111
Turkey 1 107

0 200 400 600 800 1,000 1,200 1,400

Source: Gray’s International Student Demand Dashboard
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Enrollment in academic programs has declined over the past three years.

Academic Program Enroliment, All Award Levels
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In Fall 2021, first-time enrollment grew 10% year-over-year.

Academic Program First-Time Enroliment, All Award Levels
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In Fall 2021, Business had the highest  Computer Science was the fastest-

first-time enroliment. growing program year-over-year.”
First-Time Enrollment YoY Growth
Highest First-Time Enroliment All Award Levels
All Award Levels
Business Admin 117,467 Computer Science |G --
Biology/Biological Sciences 59,756 Electrical/Electronics Engin'g | NN <o
Computer Science 57,579 Computer Engineering | NN 57
Psychology 48,949 Finance |GG 25
Registered Nursing 43,579 Civil Engineering || GGG 24
Crim. Justice & Corrections 23,265 Auto Mechanics Tech | 222
Engineering 21,527 Welding Technology/Welder |G 21
Mechanical Engineering 17,994 Engineering, General [ 5%
Kinesiology and Exercise Science 15,390

Art/Art Studies | 18>

Marketing/Marketing Mgmt || 18%

*Minimum program enroliment 5,000 in Fall 2020

Political Science and Gov't 14,344

Source: National Student Clearinghouse, Gray Analysis
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In June 2022, job postings volume dropped 5% year-over-year.

U.S. Job Postings by Month
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U.S. Job Postings Trends, June 2022

Registered Nurses had the highest Job postings for Speech/Language
volume of postings.* Pathologists increased 93%.**

Highest Job Postings Volume Fastest-Growing
By Standard Occupational Code Job Postings YoY

By Standard Occupational Code
Registered Nurses | ENNENEGEGEGEEE 20 564

S h/L Pathologist 939
General and Operations Managers | I 108,418 peechil-ang Fatologisis &
Human Resources Managers 42%
Managers, AllOther | 68,919 9 ’
_ o _ _ Medical Equipment Preparers 36%
Executive Administrative Assistants |} 48,716
. Nurse Practicioners 34%
Licensed Practical Nurses | 47,236 _
Modical Eaui b B 45,015 Dental Assistants 34%
edical Equipment Preparers , _
auip P Phlebotomists 31%
Medical Assistants [l 41,255 _ _
Community Service Mngrs 26%
H R Specialist 32,587
dman esourc.es pec.:la sts I 52, Dieticians and Nutrionists 22%
Nursing Assistants [l 30,590 Registered Nurses 21%
Marketing Managers [l 29,508 Advertisin/Promotions Mngrs 15%

*Excludes postings that don’t require any post-secondary education.
Source: Gray’s Job Postings Dashboard **Minimum 10,000 jobs prior year.
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Coursera groups its 5,590 courses into 45 categories.
California was the most popular destination, followed by Massachusetts.

Fastest-Growing Categories by Unit Change

Data Analysis
Software Development
Leadership and Management
Personal Development
Psychology
Machine Learning
Finance
Business Essentials
Learning English
Music and Art
Marketing
Cloud Computing
Education
Design and Product
Computer Security and Networks

_ 8
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In the Leadership and Management category, Coursera offers Google’s Project
Management Certificate program, which teaches two of the five most in-demand

skills in 2022.

Browse > Business > Leadership and Management

Google Project Management:
Professional Certificate Most In-Demand Skills

Start your path to a career in project management. In this program, you'll learn in-demand skills that will U . S . J (0] b Post| n g S 2022
have you job-ready in less than six months. No degree or experience is required.
NURSING I 092,358

* k& k ok 4.8 48,224 ratings
PATIENT CARE |GG 429955
= |t teaches management skills in five different ACCOUNTING [N 191219

areas.
. . AGILE I 156,480
— Agile, with a focus on SCRUM
, PROJECT MANAGEMENT [ 145,538
— Project Management
PROGRAMMING [ 139,950

— Change Management
_ Stakeholder Management SOFTWARE DEVELOPMENT [ 138,072

— Risk Management

© Google Career Certificates
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PROPRIETARY

Udemy: June 2022 Top Course Categories

15 Categories with Highest Enroliment

Web Development

Programming Languages

IT Certifications

Other IT & Software

Microsoft

Network & Security

Google

Language Learning

Software Development Tools
Design Tools

Data Science

Graphic Design & lllustration
Business Analytics & Intelligence
Database Design & Development

Mobile Development

Source: Gray’s Non-Degree Demand: Udemy

Highest Cumulative Enroliment Share

Beginning (2010) to June 2022
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Program Evaluation System
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Program Markets: Program Rank

We score on Student Demand, Employment, Competitive Intensity, and Degree Fit.

= Let’s focus on the National market for Bachelor’s of Intelligence.

U.S. Program Ranking
Bachelor’s Award Level

CIP Q Total Percentile Student Demand Competitive Intensity Employment Percentile | Degree Fit Percentil
Percentile Percentile

43.0100 Crim. Justice & Corrections, Gen'l 96 [ 99 8 19 50
51.0000 Health Svcs/Allied Health, Gen'l [ 94 [ 99 5 33 50
52.1001 Human Resources Management, Gen'l [ 94 ” 8 82 50
26.0202 Biochemistry T [ 98] 0 92 50
52.0299 Business Admin/Mgmt/Oper., Other [ 94 [ 95] 14 90 50
26.0908 Exercise Physiology [ 94 94 [ 95] 80 50
27.0301 Applied Mathematics, General [ 9 94 14 94 50
14.9999 Engineering, Other [ 94 94 8 50
26.0406 Cell/Cellular and Molecular Biology [ 94 93 84 90 50
15.1001 Construction Engineering Tech m 92 93 84 50
| 29.0201 Intelligence, General [N 87 9] 92 50 |
26.0901 Physiology, General D 85 | 99 82 50
26.0701 Zoology/Animal Biology [ 94 85 I 92 50
14.4701 Electrical and Computer Eng'g [ 94 85 40 [ 99 50
14.0401 Architectural Engineering [ 94 85 32 [ 99 50
30.3101 Human Computer Interaction [ 94 83 [ 94 92 50
14.0803 Structural Engineering [ 94 80 50 m 50
51.1010 Cytogenetics/Genetics/Clinical Genetics Tech [ 94 77 [ 99 88 50
26.0999 Physiology/Pathology/Related Sciences, Other [ 94 77 99 82 50
240707 Animal Phueinlasy o4l 14 ool on 80
100

Gray!s PES+ I\/IarketS Total Percentile 0 20+ 40+ 70+ 90+ 95+ 98+
TotalScore  -49 21 -18 0 EERN 18 (24 [54 |

23
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Program Scorecard: Percentiles

All data are color-coded by their percentile rank in the local market compared to over
1,400 IPEDS programs (CIP codes).

Percentile Color-Code:

<40% 40%+ 70%+ 90%+ 95%+ 98%+
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Program Scorecard: Student Demand

Intelligence is a small program, but gtuden; I‘D;‘emand'I -
completions are growing. core: 9 Percentile:

Catego...  Pctl | Criterion Value Score
. .
Mo_re than half Of program Completlons are 59 Google Search Volume {3 Months)* 15,750 0
on “ne' 0 International Page Views (12 Months) 0 NS
: 77 New Student Enrollment Volume (12 Months) 260 0
= Completions grew 81% year-over-year. Size : T e
73 On-ground Completions at In-Market Institutions 325 1
m Goog|e Search Vo|ume is modest_ g Online Completions by In-Market Students 410 3 |
g1 Sum of On-ground and Online Completions 735 1
— Year-over-year growth was 14%. =
67 Google Search YoY Change (Units)® 1,990 1
= New student enrollment fell 6%. 16 | New Student Enroliment Vol. YoY Change (Units) 16 1
m Completion Volume YoY Change (Units) 329 3
Growth
66 Google Search YoY Change (%)" 14% 0
42 New Student Enrollment Vol. YoY Change (%) 6% 0
m Completion Volume YoY Change (%) B1% 1 |

Gray’s PES+ Markets
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Employment*
. - ile:
Program Scorecard: Employment core: & Percentile: 92
I t "_ k . th 92nd Category Pctl | Criterion Value Score
nte Ige_nce ranks in e 30 Job Postings Total (12 Months)* 237
percentlle for Employment- Size: Direct Prep 35 BLS Current Employment” 1,659
36 BLS Annual Job Openings® 158 NS
. : ize: 41 Job Postings Total (12 Months)* 589 NS
= Job postings for Intelligence graduates are low oA e A S ,
o C 42 BLS Current Employment 2,908 NS
but grew almost 8% over the past three years. I_m BLS 1-Year Historical Growth 8.1% NS
Growth (Direct
b BLS 3-Year Historic Growth (CAGR)* 7.6% 1
= For Bachelor’s degree-holders under 30, wages Prep) |96 _ e e
\ th 'tl 78 BLS 10-Year Future Growth (CAGR) 1.1% 0
are in the 77 percen le. Saturation 14 Job Postings per Graduate® 0.1 1
. . (Direct Prep) 25 BLS Job Openings per Graduate® 0.1 NS
n
The jOb market is saturated. Wages (Direct 59 | BLS10th-Percentile Wages' $42805 | NS
— But the unemployment rate is close to zero for Prep) 67 | BLSMeanWages® $75.833 | NS
that age group. 77 | Wages (Age < 30) $50583 | 3
o a2 Wages (Age 30-60) $114.661 4
Natlopa. 66 % with Any Graduate Degree 47% NS
American
Community 23 % with Masters 42% NS
Survey Bachelor's | 28 % with Doct/Prof Degree 5% NS
g?fgzines “ % Unemp. (Age <30)** 0 2
73 % Unemp. (Age 30-60)"" 2%
0 % in Direct Prep Jobs 0 NS

Gray’s PES+ Markets
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U.S. job postings for Intelligence graduates dropped 6% year-over-year.

U.S. Job Postings by Month
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Job Postings: Intelligence

In June, Online Merchants were in high demand.

Highest Job Postings Volume Most-requested Skills in Job Postings

Online Merchants |GGG G30,972
Management Analysts | I 251,256
Business Ops Specialists M 157,514
Operations Research Analysts [l 102,004
Security Management Specialists |l 81,033
Business Continuity Planners [l 46,688
Sustainability Specialists | 29,148
Customs Brokers | 5,082
Energy Auditors | 2,929
Security Management Specialists | 1,465

PYTHON I, 533
ACCOUNTING I 5038
HTTPS I 34
AWS I, 433
EXCEL I, /31
SQL I 379
PROJECT MANAGEMENT I 355
INFORMATION SYSTEMS I 353
PROGRAMMING I 327
INFORMATION SECURITY I 325

Gray’s Job Postings Dashboard
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In the U.S,, Intelligence majors go into 124 SOCS and earn an average of
$87,506.

Highest Population of Occupations, Intelligence
Count of Programs and Occupations

CIP 29.0201, Intelligence 1191xX-Managers, All Other - | /5
124 None-Military ofﬁ_cer special and tactical _ 319
operations leaders
532010-Aircraft pilots and flight _ 310
engineers
131111-Management analysts _ 283
339030-Security guards and gaming
1ty quards I -
surveillance officers
151256-Software developers and QA
I -
testers
None-Military, rank not specified _ 226
252030-Secondary school teachers _ 211
1110XX-Chief executives and legislators _ 185
119021-Construction managers _ 137

Source: U.S. Census, American Community Survey, 2015 - 2019

120

80

40

1 2

CIPS (Programs) |NCES Matched SOCs |Actual Employment:
SOCs
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Program Scorecard: Competitive Intensity

Intelligence is in the 96" percentile for

o ) Competitive Intensity
Competitive Intensity. Score: 4 Percentile: 96
= Eight campuses have graduated Intelligence Category | Petl [Criterion velle | Seore
StUdentS. Volume of | 60 Campuses with Graduates®” 8 0 |
In-Market 88 Campuses with Grads YoY Change {Units)** 2 1
» Median program sizes are h|gh and grew Competition \\igg Institutions with Online In-Market Students** 3 NS
91 Average Program Completions 41 2
23% year-over-year' IF:I Market I 85 Median Program Completions 21 0 |
- Marketing COStS are h|gh S;Zoegsram m YoY Median Prog. Compl. Change (Units) 10 3
I 85 YoY Median Prog. Compl. Change (%) 23% 1 |
= 56% of program completions are online. In-Market | 77 | Google Search” Cost per Click™ $10 !
Saturation 59 Google Competition Index** 0.43 0
National 88 National Online Institutions (Units)** 5 NS
Online BEER  Nat' Online % of Institutions 50% NS
Compe:itiom Nat'l Online % of Completions 56% NS |

Gray’s PES+ Markets
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Program Scorecard: Degree Fit

A bachelor’s degree is an appropriate
degree level for this program.

= 37% of completions are at the bachelor’s level. Degree Fit:
Score: 0 Percentile: 50
= 43% of the national workforce hold a bachelor’s

degree.

National Completions by Level National Workforce Ed. Attainment

Score: 0 0ares
. : Award Level BLS Educational Attainment
Award Level Completions Completions  Enroliment
(National) {Market) (Market) No College 8%
Certificate 3% 7% 0% Some College 14%
Associates 40% 40% 76% Associates 7%
| Bachelors 37% 37% 24% | Bachelors 43%
Postbaccalaureate Certificate 1% 1% 0% Masters 25%
Masters 19% 19% 1% Doctoral 4%
Post-masters Certificate 0% 0% 0%
Doctoral 0% 0% 0%
Unknown 0% 0% 0%

Gray’s PE
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Program Scorecard: Intelligence ranks in the 96t" percentile.

Total Score: 21 Percentile: 96

CIP: 29.0201 Intelligence,

Student Demand Employment* Degree Fit:
Score: 9 Percentile: 87 Score: 8 Percentile: 92 Score: O Percentile: 50
Catego... | Pctl | Criterion Value Score Category Pctl | Criterion Value Score Category Pctl | Criterion Value Score
59 | Google Search Volume (3 Months)* 15,750 0 30 | JobPostings Total (12 Months)* 237 0 NHEBI Cost Index** NS
0 International Page Views (12 Months) NS Size: Direct Prep 35 | BLSCurrent Employment® 1659 0 Natl 2 Year Student: Faculty Index NS
. 77 | New Student Enroliment Volume {12 Months) 260 0 36 | BLSAnnual Job Openings® 158 NS
1ze
73 | On-ground Completions at In-Market Institutions 325 1 Size: ACS Bach. 41 | Job Postings Total (12 Months)* 589 NS
IEE  online Completions by In-Market Students 410 3 Outcomes 42 | BLSCurrent Employment® 2.908 NS National Completions by Level
81 | SumofOn-ground and Online Completions 735 1 IE  BLS 1-Year Historical Growth® 8.1% NS Score: 0
67 | Google Search YoY Change (Units)® 1,990 1 g;:;m (Direct BV BLS 3-Year Historic Growth (CAGR)" 7.6% 1
16 | New Student Enrollment Vol. YoY Change (Units) 16 1 78 | BLS 10-Year Future Growth (CAGR)*® 1.1% 0 Fo it Completions | Completions | Enroliment
S Completion Volume YoY Change (Units) 329 3 Saturation 14 | Job Postings per Graduate® 01 1 (National) (Market) (Market)
rowt ey \
66 Google Search YoY Change (%) 14% 0 (Direct Prep) 25 BLS Job Openings per Graduate® 0.1 NS Certificate 3% 3% 0%
42 | New Student Enrollment Vol. YoY Change (%) 6% 0 Wages (Direct 59 | BLS 10th-Percentile Wages® $42,805 NS Associates 20% 40% 76%
BEE  Completion Volume YoY Change (%) 81% 1 Prep) 67 | BLSMeanWages® $75833 | NS Bachelors 37% 37% 24%
77 Wages (Age < 30) $50,583 3 Postbaccalaureate Certificate 1% % 0%
. 82 | Wages(Age 30-60) $114,661 4 Masters 19% 19% 1%
gfﬂ‘e‘:i”r“a'n 66 | %with Any Graduate Degree a7% NS Postimasters Carfifcate 0% L i
Community 93 % with Masters 42% NS Bwom gf g,, g:..
e - Inknown % % %
Competitive Intensity Survey Bachelor's | 28 | %with Doct/Prof Degree 5% NS &
Score: 4 Percentile: 96 pig i I 5 Unemp. (Age <30} 0 2
73 | %Unemp.(Age 30-60)* 2% 1
Category Petl | Criterion Value | Score 0 | %inDirect Prep Jobs 0 NS National Workforce Ed. Attainment
- — Score: 0
Volume of 60 Campuses with Graduates’ 8 0
In-Market a8 Campuses with Grads YoY Change (Units)** 2 1 CIP Description:
i i - p . . . - Award Level BLS Educational Attainment
Competition | gg Institutions with Online In-Market Students** 3 NS A program that focuses on the principles and techniques of intelligence acquisition,
91 Average Program Completions 41 2 analysis and exploitation. Includes instruction in intelligence organizations, the No College 8%
Ln Market 85 Median Program Completions 21 0 intelligence cycle, intelligence operations planning, intelligence analysis and reporting, Some College 14%
rogram slligence me are olligence, srati iates q
Simgs “ Yo Median Prog. Compl. Change (Units) 10 3 intelligence methods, LY|L<.lrUY|lL a‘nd sngnals wnlclhgum.ouv.rsl@nand . Associates 7%
_ X communications security, human intelligence management, intelligence chain of Bachelor 43%
85 YoY Median Prog. Compl. Change (%) 23% 1 F : : s %
- command, information exploitation and psychological warfare, and the relationship to Masters 25%
In-Market 77 Google Search * Cost per Click $10 1 national security policy and strategy. D " 4;
Saturation 59 Google Competition Index** 043 0 octoral i
Nationa 88 National Online Institutions (Units)"* 5 NS
Online EEEE  Nat' Online % of Institutions NS roloyment data and Jobs Per Grad Ratio
Competition JNCVEEE  Nat'l Online % of Completions NS . s ol
NA
NS
24
PCTL
Total Percentile 0 20+ 40+ 70+ 90+ 95+ 98+ 100 ‘ ‘ G RAY
Percentile (Reverse) <02 10+ 30+ 60+ NGO A1y

Gray’s PES+ Markets
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Summary

U.S. Google searches increased 19% year-over-year in June.
— Searches for college brands rose 24%.

= |n Fall 2021, first-time enrollment increased by 10%.
— Computer Science grew 58%.

» Registered Nurses and Managers had the highest volume of job postings.
— Postings for Speech/Language Pathologists increased 93% year-over-year.

= Demand for Intelligence programs at the bachelor’s level is high.

— It’s a small but growing program.
— Over 50% of completions are online.

» Graduates of Intelligence programs have low direct-prep employment options but
go into 124 occupations.



[ GRAY ASSOCIATES

Upcoming Webinars

______ Topic | Date Contact

Community College Bootcamp
Class 1: Labor Market Data

Community College Bootcamp
Class 2: Student Demand and
Competition

Community College Bootcamp
Class 3: Economics

Community College Bootcamp
Class 4: Management and
Implementation

Demand Trends Webcast:
Community Colleges

Demand Trends Webcast:
Bachelor’s and Above

Thursday
August 41, 2-3 PM ET

Thursday
August 12t 2-3 PM ET

Thursday
August 181, 2-3 PM ET

Thursday
August 251, 2-3 PM ET

Wednesday

August 24t at 2:00 pm ET

Thursday

August 251" at 4:00 pm ET

Robert Atkins

ROBERT GRAY ATKINS

' Start, Stop,

or Grow?
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