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PROPRIETARY

Google Search Trends: Programs

Gray DI tracks searches for over 900 programs (90% of all US completions).

US Google Search Volume

Google
2023 2024 2025
35,000,000
30,000,000
25,000,000
20,000,000
15,000,000
10,000,000
5,000,000
0
January February March April June July August September October November December

Source: Gray DI's PES Keyword Search Dashboard
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Google Search Trends: Programs

In the first half of 2025, Google searches for academic programs rose 19% year-over-year.

US Google Search Volume
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Google: Programs with Fastest-Growing US Search Volumes

In the first half of 2025, searches for Sonography/Ultrasound programs grew by more than
1,500,000 million searches year-over-year.

Programs with the Fastest-Growing Google Search Volume Go gle
January-June 2025 YoY Unit Change

Diag. Med. Sonogr'y/ Ultrasound Tech [ NEEGEGEGEGEGN 523,220

Economics (incl. Quant Econ and Econometrics) 1,360,620 m S
Medical Billing and Coding [ NEEEEN 1,133,131 5
Education, General 1,120,820
Business Admin. and Mgmt, General 950,553
Medical/Clinical Assistant [ EEEEE 564,170
System, Networking, and LAN/WAN Mgmt 813,220
Public Administration 751,880

Licensed Practical/ Voc. Nurse I 711,530

Health Care Admin/Mgmt [N 674,834
Source: PES Keyword Search Dashboard
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Highest Search Volume, Keyword Detail
In the first half of 2025, “econ” had the highest keyword detail search volume.

Highest Search Volume, Keyword Detail
January-June 2025 Go gle

econ | 2,033,580
trade schools || GG 237,700
cosmetology school || GGG 1010760
cna classes near me || GGG 56,070
online business administration degree _ 861,410
system management program _ 822,840
esthetician school || GGG 700,040
esthetician classes || GGG 700,040
cosmetology _ 779,920
medical billing and coding classes || GGG 760,540

Source: PES Keyword Search Dashboard
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Fall and Spring Terms Total Enroliment: Community Colleges

Community College total enroliment continues to rise.

US Total Enroliment
Certificate and Associate

5%
+4%

8% -6% +0.3%

10,964,895 10,076,834 9,964,034 10,468,167

9,510,701 9,535,338

2019-20 2020-21 2021-22 2022-23 2023-24 2024-25

Source: Gray DI's PES Program Enroliment Dashboard
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Fall and Spring Terms Total Enroliment: Bachelor’s and Graduate

In Fall/Spring 2025, bachelor’s total enrolilment increased 2% year-over-year.

= Master’s and doctorate rose 2%.

US Total Fall/Spring Enroliment US Total Fall/Spring Enroliment
Bachelor’s Programs Master’s and Doctorate Programs

+2%

+4% +0.4%

+1% -2

-1%

-2%

5,825,659 5,877,441 5,877,622

16,584,353

5,755,774 5,777,024

16,128,158

15,967,429 16,126,258

5,592,069

2019-20 2020-21 2021-22 2022-23 2023-24 2024-25 2019-20 2020-21 2021-22 2022-23 2023-24 2024-25

Source: PES Program Enrollment Dashboard
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Associate and Certificate: Year-over-Year Unit Growth

In Fall/Spring 2025, General Studies had the highest total enroliment growth year-over-year.

US Fastest-Growing Enrollment
Certificate and Associate Programs
Fall/Spring 2025 YoY

General Studies 83,980
Health Svcs/ Allied Health, Gen'l IIIIIIEEEEEEEGEGEGEGEGEGEGEG -2 247
Business Admin. and Mgmt, General 29,534 3

Registered Nursing NI 27,753
Radiologic Tech/ Radiographer I 21483
Bookkeeping and Accounting Tech I 13,759 4
Cyber Security/ Info. Assurance 13,181
Electrician I 12,584
Engineering, General 11,762
HVAC Maintenance Tech I 11,592

Career/Technical

w

Source: PES Program Enroliment Dashboard
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Bachelor’s: Year-over-Year Unit Growth

In 2024/2025, Finance enroliment grew by over 41,100 students.

US Fastest-Growing Enrollment
Bachelor’s Programs
Fall/Spring YoY

Finance, General NN 2 1,009
Registered Nursing I 30,571
Accounting I 35,958

N

Mechanical Engineering 26,730
Cyber Security/ Info. Assurance 25,390 Business/Finance [y
Business Admin. and Mgmt, General N 20,717 4

Business Analytics I 15,129

Health Svcs/ Allied Health, Gen'| | NN 14,963
Electrical/Electronics Engin'g 12,181
Data Analytics and/or Data Science 12,020

Source: PES Program Enroliment Dashboard
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Master’s and Doctorate: Year-over-Year Unit Growth

In Fall/Spring 2025, half of the fastest-growing programs were related to health.

US Fastest-Growing Enroliment
Master’s and Doctorate Programs
YoY Unit Change
Business Analytics I (7,718
Data Analytics and/or Data Science 12,677

Registered Nursing I EEEEG_— 11,654 | Heath B

Social Work I 0026 : :
| z
Mental Health Counseling NN o 39/

Family Practice Nurse/Nursing I 6,520 3
Cyber Security/ Info. Assurance 5,387
Artificial Intelligence 4,732
Economics N 3795
Medicine I 3,766

Source: PES Program Enroliment Dashboard
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International Student Demand

In July 2025, international student interest in US programs fell 55% year-over-year.*

Int’l Page Views by Award Level . . .
July 2025 YoY India had the highest volume of page views.

Bachelor’s -33% ] ] .. .
Highest Page Views, Origin Countries
Master’s -62% July 2025
Doctorate 0% Bangladesh N 2645
International Page Views India I 00 352
2023 - 2025 Pakistan I 15,550
600,000 Nigeria [N 11,737
500,000 Turkiye N 7,051
288’883 Ghana I 6,534
200:000 I I I I I I I I United Kingdom | 6,304
100,000 Nepal [ 5,920
0 Vietnam I 53815
Feb Mar Apr May Jun Aug Sep Oct Nov Dec Germany M 4365

m2023 ®2024 =2025

*Bachelor’s, Master's, PhD only

Source: Gray DI's PES International Student Demand Dashboard (excludes China) 23
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International Page Views: July Programs with Lowest Declines Year-over-Year

At the bachelor’s level, Finance declined the least. At the graduate level, Chemical Engineering
declined the lease.

10 Least-Declining Bachelor’s Programs* Least-Declining Graduate Programs**

July 2025 YoY Change July 2025 YoY Change
(158) Finance, General (78) Chemical Engineering
(177) Health Svcs/ Allied Health, Gen'l (86) Educational Leadership/ Admin, Gen'l
(193) Kinesiology and Exercise Science (148) Counseling Psychology
(197) Linguistics (220) English Language and Lit., Gen'l
(215) Engineering, General (340) Airframe/ Aircraft Maint. Tech
(217) Arts, Entertainment,and Media Mgmt (403) Epidemiology
(218) Electrical and Computer Eng'g (414) Geographic Info Science/ Cartography
(219) Biology/ Biological Sciences, Gen'l (447) Early Childhood Education/ Teaching
(248) Artificial Intelligence (465) Teacher Educ., Multiple Levels
(319) Civil Engineering Tech (473) Music Performance, General
*Minimum 500 page views July 2024 **Minimum 1,000 page views July 2024

Source: PES International Student Demand Dashboard (excludes China)
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Non-Degree Demand: Coursera

As of July 2025, almost 150 million learners since inception (2012).

= In July 2025, Al for Everyone added close to 49,300 students year-over-year.
— Three of the 10 fastest-growing courses were related to Artificial Intelligence.

Highest Enrollment Volume, Courses
July 2025 I-Year Unit Change

Al For Everyone I 49,297

Technical Support Fundamentals 34,522
Crash Course on Python 15.404
y ’ Al-Specific 3
Foundations: Data, Data, Everywhere 8,645
Introduction to Artificial Intelligence (Al) I 7,435 6
The Bits and Bytes of Computer Networking 4,648

Other 1
Machine Learning with Python [l 4,593

Operating Systems & You: Becoming a Power User 3,722
Introduction to Git and GitHub 3,156
The Science of Well-Being 3,067

Source: PES Non-Degree Dashboard, Coursera
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Non-Degree Demand: Most-Taught Skills on Coursera

In July 2025, Data Analysis was the most frequently taught on Coursera.

= All 10 of the most frequently taught skills were in technology.

Highest Skills Volume
July 2025 1-year Unit Change

Data Analysis [IHIIIIINIEGEGEEEEEEEEEEEEEEEEEN 140,199
Data Visualization Dataviz [N 111,183
Workflow Of Machine Learning Projects [N :2.354
Workflow Of Data Science Projects I 52,3534
Al Terminology INIIIIIINEG 32,384
Al Strategy I 52,334
Spreadsheet IIIIIEIEGEGNG@EGEGNEN 70437
SQL I 70,130
Data Science IIIIIIGINGN 76634
Data Cleansing NN 6,263

Source: PES Non-Degree Dashboard, Coursera
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US Job Postings Trends

In July, US job postings fell 4% year-over-year.

US Job Postings
All Award Levels
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Source: Gray DI's PES Job Postings Dashboard
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July Highest Job Posting Volume

Highest Job Posting Volume by Occupation
July 2025

General and Operations Managers 142,638

Retail Salespersons I 11,340

Registered Nurses |GG : os4 m 3

Heavy and Tractor-Trailer Truck Drivers 81,697 2
Admin Assistants, Exc Legal/Medical/Executive 71,863 5
Software Developers, Applications 61,791
Customer Service Representatives 57,009

Nursing Assistants | EEGEING 5234
Home Health and Personal Care Aides | 23,054
Sales Reps, Wholesale and Manufacturing | N I 37,750

Source: PES Job Postings Dashboard
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Fastest-Growing Job Postings

Fastest-Growing Job Postings Volume*
July 2025, YoY Unit Change

Software Developers, Applications 19,433
General and Operations Managers 12,034
Payroll and Timekeeping Clerks 5,778 4
Marketing Managers | 5,584 6

Sales Reps, Wholesale and Manufacturing Il 2,730
Sales Managers [l 2,083
Coaches and Scouts 1,908
Financial and Investment Analysts 1,776
Parts Salespersons [} 1,566
Data Entry Keyers 1,497

Source: PES Job Postings Dashboard * Excludes Cashiers
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Which skills are growing in demand in the US?
There is an increasing need for skills in operations.

10 Fastest-Growing Skills Volume in Job Postings
July 2025 1-Year Unit Change

Automation 20,275
Operational Excellence 18,591
Career Development 18,548
Analytics 17,175
Python 16,009

Computer Science 15,250

Behavioral Health 12,624
Business Operations 12,291

Operational Efficiency 11,844

Salesforce 9,929
Source: PES Job Postings Dashboard
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Commonly available data sources link programs to direct prep occupations.

According to direct prep jobs data, Environmental Studies grads are prepared for four

occupations.
Direct Prep Job Postings for Environmental Studies Programs
July 2025

Natural Sciences Managers

Environmental Science and Protection Technicians, Including
Health 257

171

374

Environmental Scientists and Specialists, Including Health

Environmental Science Teachers, Postsecondary . 41

Source: NCES Direct Prep Crosswalk, Gray DI’'s Job Postings Dashboard

33
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Data on over 41,000 Bachelor’s in Environmental Studies graduates shows
they go into 754 occupations.

Top 10 Occupations

Alumni with Bachelor’s in Environmental Studies
First Four Jobs Post-Grad Ranked

Conservation Scientists 3,388
Project Mgmt Specialists | ENIGIGIGTNGTGTNTNGNGNGEGEGEGEGEEEE ;7
Computer Occupations, All Other |G 770
Managers, Other |IIENEEIGIGGEGEGEGEGEGEGEGE 2 /o1
Chief Executives | NI ;5o
General and Operations Managers | NI ° 373
Environmental Specialists, Including Health 1,890
Architectural and Engineering Managers | NG 1 657
Executive Administrative Assistants [ NG 636
Advertising and Promotions Managers | NN 415

Source: Gray DI's Alumni Insights Dashboard






PROPRIETARY

Program of the Month

STUDENT EMPLOYMENT
DEM AND MARKETS

X

COMPETITIVE || DEGREEFIT
INTENSITY

.
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How do | sort through the 1,500+ academic programs?

Create a summary composite score to rank overall and on each category.

US Bachelor’s Program Rank

Total Percentile Student Demand Competitive Intensity Employment Percentile
Percentile Percentile

11.0701 Computer Science [ 99 i
45.0601 Economics (incl. Quant Econ and Econometrics) 100
520801 Finance, General 99 94
52.0301 Accounting 99 35 97
14,1001 Electrical/Electronics Engin'g [ 59 78 [ 99
14.1901 Mechanical Engineering 99 9] L 99
51.3801 Registered Nursing 99 99
30.7101 Data Analytics and/or Data Science [ 99 61 [ 99
11.1003 Cyber Security/ Info. Assurance 99 9 50 [ 99
420101 Aviation/Aero Science/Tech, Gen'l [ 9§ [ 99

Total Percentile 0 20+ 40+ 70+ 90+ 95+ 98+ 100

TotalScore  -32 -6 -1 3 16 (24 [49 |
Source: Gray DI's PES Markets
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How do | sort through the 1,500+ academic programs?

Create a summary composite score to rank overall and on each category.

US Bachelor’s Program Rank

Total Percentile Student Demand Competitive Intensity Employment Percentile
Percentile Percentile

11.0701 Computer Science [ 99 i
45.0601 Economics (incl. Quant Econ and Econometrics) 100
‘ 520801 Finance, General 99 94
52.0301 Accounting 99 35 97
14,1001 Electrical/Electronics Engin'g [ 59 78 [ 99
14.1901 Mechanical Engineering 99 9] L 99
51.3801 Registered Nursing 99 99
30.7101 Data Analytics and/or Data Science [ 99 61 [ 99
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TotalScore  -32 -6 -1 3 16 (24 [49 |
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Student Demand

A Bachelor’s in Finance scores in the 100t percentile for Student Demand.

Student Demand
Score: 29 Percentile: 100

= This is a very large program.
— Google searches are in the 96t percentile.

- International page views are in the 98t Category | Petl | Criterion value | Score
— New enrollments and completions are in the 99t mmp JE  Goowe Search Volume (12 Months)* 3 378,780 4
_ ‘ “ International Page Views (12 Months) &412 M5
= Only 7% of programs have online graduates. Sin B e student Enrollment Volume {12 Mo) 25,737 &
. “ On-ground Completions at In-Market | rstitutions 43,323 4
= Growth metrics are healthy ‘ “ Online Completions by In-Market Students 3202 4
— Google searches grew 54% year-over-year. mmp R o of On-ground and Online Completions 46,525 4
— New student enroliment grew 15%. BEEl  Goowle Search Yo Change (Units)” 797,280 2
_ BEE e student Enroliment Vol. Yo Change (Units) 3,399 2
- Completlons fe” 1% . 3 Completion Valurme Yo Change [Units) -31E 0
Elw B5 Guugle Search Yoy |:|'|J"gE 17} S 2
‘ TE Mew Student Enrallment Vol Yol Chanpe 195) 15%
- CE Completion Valurme oY Chanpge 4] -1% 0
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Employment
T H Score: 18 Percentile: 94
Employment Opportunities
Category Pctl | Criterion “alue Score
] " ] th "

Finance is in the 94 pe rcentile ) BEER ot eostings Total (12 Manths) BE,215 4
. ) size:Entry Jobs  |JEEEIM  BLS Current Employment 513598 1
. There IS a |arge VO|Ume Of entry'level JOb “ BLS Annual Job Openings 43 Bo 1
OppO rtU N |t| eS Underamployad 34 Underemployaed Percent of Gradustes™ 32% 1
. 7 ELS 1-Year Histarical Grawth 2.6% 0
= Current employment is very strong. Growth:ENtrY | g5 | BLS 3-Year Historic Growth [CAGR asx 0

il
. . . a4 BLS 10-¥ear Future Geowth [CAGR] 0.6% 0
= Market saturation is relatively low. otration. WEEly| 87 | JobPostings per Graduste T 1
- Wages are h ealthy Entry Jobs a4y BLS Jr:-h Openings per Graduate E-.‘Ei. 0
_ o ‘ 77 Entry 25th Percentile $41.125 4
— The highest wage potential is at the master’s level. mmm) a9 | PostEntry Median $55 520 &
o . . Weighted-fug Past Entry widssociales hadian [, S
" 40% of graduates are employed in direct prep BLS Wagas SSIB  Post Entry w/Bachelors Median o563 | NS
occCu pat|0n S. ‘ “ Past Entry wihasters Median £124,713 M5
age Past Entry wDactoral Median £121,763 S
Matisnal A0 Hwath Aoy Graduate Depree” a2% M5
i‘ﬁ:lﬁ:‘w 50 % with Masters® 26% M5
Sy 41 % wath Doct/Prof Degree® L k5
E:‘:_‘:L“' 3 35 % Unemp. (Age <30} 3% NS
Outcomes* §2 % in Direct Prep Jobs® 40% M
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Bachelor’s in Finance Alumni Employment

Almost 353,000 graduates from 8,068 institutions go into 773 occupations.

Top 10 Occupations

Alumni with Bachelor’s in Finance
First Four Jobs Post-Grad

Financial, Risk, and Investment Analysts 105,354
Chief Executives 60,106
Financial Managers 58,568
Accountants and Auditors 38,642
General and Operations Managers 34,453
Securities, Commodities, Financial Sales Agents 32,863
Sales Managers 30,557
Marketing Managers 23,835
Personal Financial Advisors 22,540
Loan Officers 22,483
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Competitive Intensity is in the 79t" percentile.

= This program is competitive. Competitive Intensity

— Nine new programs graduated students in the et ot
current year.

. . . . . Category Pt Criterion Walue Score
= Median program size is healthy, with slight
g rOWth year'ove I’-yeal’ b Carnguses with Cradiuiabes™" &6 £
Walume af ln-
M k t t h h FAarked 2 Carmguses with Lrads Yoy Change [Units)™ i [
| | - H
arketing costs are nign. Lompetibon 1 Institutions with Cnline In-Market Students* 110 &
= There may be room in the online market for a BECHl  /verose Provram Completions 66 4
. o3 MMedian Program Completions 24 Z
new program. In-Markst ’
Pirogr arm Sizes B2 Yor Median Prog. Compl Chamge {Units) 1 (]
T Yo Median Prog. Compl. Chamge (%) 4% (]
- W ot 14 Goaaghe Search * Cast per Click™ 14
Saturation 12 Gaaghe Competition |ndes 048 Q
1 Matignal Online Institutions (Lnits) " 1075 [
reatianal inline 79 Nat'l Online % of Institutions 15%, NS
Campetition
&T Mat'l Online % of Completions i M5
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A bachelor’s is an appropriate award level for Finance.

= 91% of completions are at the bachelor’s level.
Degree Fit

= 87% of enrollments are bachelor’s. Score:0 Percentile: 50
C TOr Pctl Criteri W, 5

= 47% of the workforce are bachelor’s level. sl e e Ll Rl

Cosk werage Cost per SCH Index 0.B& M5
Benchmarking 28 Median Cost per SCH Index® 1.14 NS
(o) )
= 21% of the workforce have master’s degrees. National Completions by Level Natlonal Warkforce Ed. Attainment
— However, completions and enrollment numbers in this Seare:0 seore:0
major are |OW at the maSte r’S |eve|. Awvard Leve Completions | Completions Enrollment BLS Educational
(Mational) {Market) {Market) Attainment

Mo College k2
Same College 14%
Certificate 1% 1% 1%
Assaciales 0% 0% 3% &%
Bachelors 1% 1% BT% 475%
Poctbaccalaureate Cortiicate 1% 1% 0%
Masters 7 7% 8% 21%
Post-masters Certifcate 0% 0% 1%
Dactaral 0% 0% 0% 3%



CIP: 52.0801 Finance, General v Award Level: Bachelors v  Market: National v
Student Demand Employment
Score: 29 Percentile: 100 Score: 18 Percentile: 94
Category Pctl | Criterion Walue Score Category Pctl | Criterion
“ Google Search Volune (12 Manths)* 2,276 780 4 “ Job Poatings Total (12 Manths)
“ International Page Views {12 Monthg) 8412 M Size: Entry Jobs “ ELS Current Ermngleyment
cire “ Mew Student Enrallment Valume {12 Mo ) 28737 & “ ELS Annual Job Openings
“ Dn-gr::und Completions at In-Market Institutions 43,323 4 Underemployed a4 Underemployed Percent of Graduates™
“ Online Completions by In-Market Students 3,202 4 7 BLS 1-Year Histarical Growth
BEE oot On-ground and Online Completions 46,525 4 :5;::““ Entry a3 BLS 3-Year Histaric Growth (CAGR)
“ Goaghe Search Yo Change (Units)* 797280 2 34 BLS 10-¥ear Fulure Geowth {CAGE]
B e student Enraliment Vol Yo¥ Change {Units) 139% ] Saluration: a7 Job Postings per Graduate
i k| Completion Vialume Ya¥ Change [Uinits) -318 4] Entry Jobs ay BLS Job Openings per Graduate
Growth 85 GI.'II.'IQJE Search Yoy |:|'I.!I'IGE I:.'-él' L% 2 rr Entry 25th Parcantile
T8 Mew Student I'.I'IIL'l“ll"lE'I'll‘l"ﬁL‘f'GY{h&l'l‘l_!E :“Ell 15% 1 av Past Entry Median
58 Completion Vialume Yo Change (%) -1% 0 Weighted-Avg Past Entry witssociates Median
BL> Wages [} Past Entry w/Bachelors Median
“ Past Entry w/Masters Median
Competitive Intensity a8 Past Entry w/Doctoral Median
Score: 7 Percentile: 79 Mational 40 % with Any Graduate Degres”
Category Pctl | Criterion Walue Score 2::::::1? =0 th Masterst
By 41 % with Docty/Prod Degree®
. 2 Campuses with Graduates* &1 o Hui::::ﬂ ; a5 % Unemp. (Age <30
Market 2 Carnpuses with Grads Yol Change (Units)™ ] M5 Outcomes® %2 %in Direct Prep Jobs™
Competiticn 1 Instituitions with Conline In-Market Students** 110 i
“ Awerage Program Completions s 4
In-Market bk Median Program Completions 24 2
Prograim Sizes B2 Yo't Median Prog. Compl. Change {Units] 1 [i}
72 oY Median Prog. Compl. Chanpe (%) A% i
In-Market 14 GL'IL'IEJE Search ™ Cast per Click™ 5'1"! 1
Saturation 12 Google Competition Index** 048 i}
1 Maticnal Online Institutions (Units)* plary M
E‘:::::“Dg':'ne 7% Mat'l Online % of Institutions 15% MS
&7 Mat'l Online % of Completions 7% ME

- Google searchdo not flter by award lewvel
- Percentiles are displayed in reverse (100% minus the percentibe).

Ha - Mo data avallable/not oumenthy tracked.
NE - Mot S5cored inRubrics (values = O)
PCTL - Peroentile

Select Program Group

Walue

BB 215
513598
43,691
32%
26%
35%
0.6%
1%
0%
141135
395520
A
1898463
£124713
£121,763
32%
26%
&%
%
40%

Score

(A TN

Export PDF 8 AlReport  ® Support

otal Score: 54 Percentile: 99

Degree Fit
Score:Q Percentile: 50
Category Pctl | Criterion Walue Score
Cast a7 Pwerage Cost per SCH Index™ 056 M5
Benchmarking 28 edian Cost per SCH Indesx*™ 116 NS
Mational Completions by Level Mational Workforce Ed. Attainment
Score: 0 Score:0
Awvard Level Completions | Completions Enrcllment BLS Educational
(Mational) (Market) {Market) Attainment
Mo College a%
Same College 14%
Certificate 1% 1% 1%
Associates 0% 0% 3% [
Bachelors ¥i1% % Bra 4745
Postbaccalaureate Certificate 1% 1% 0%
Masters 1 - g% 21%
Post-masters Certificate 0% 0% 1%
Dactoral 0% 0% 0% J
CIP Description:

A program that generally prepares individuals to plan, manage, and analyze the financial and monetany aspects
and performance of business enterprises, banking institutions, or other organizations. Includes instruction in
principles of accounting, financial instrurments, capital planning, funds acquisition, asset and debt
management, budgeting, financial analysis, and investments and portiolic managerment.

Total Percentile O 20+ 40+ 70+ S0+ 95+ B+ 100

TotalScore 20 -16 2 (LI 34 143 (66 ]

GRAY DI




The academic program showcases formidable strengths in Student Demand and Employment prospects due to high national completion rates and lucrative salary potential,
yet is hindered by extraordinary Competitive Intensity with low campus availability and escalating advertising costs.

Mational Completions stand at an impressive 46,525, ranking in the 99th percentile, underscoring the extensive reach and popularity of the program. The program shines in
terms of Student Demand, holding a top position with high search volumes and new student enrollment. However, the Competitive Intensity is a significant weakness, as
evidenced by scarce campus availability and high advertising costs.

High Google Search Volume of 1,862, 377 places the program in the 96th percentile, indicating robust interest. The Google Search YoY Unit Change of 495,337, also in the 96th
percentile, reflects growing curiosity and popularity over time. Moreover, the Google Search YoY Percentage Change stands at 36%, ranking 84th, showing significant year-over-
year interest increase. New Student Enrollment Volume reaches 24,188, positioning itself in the 99th percentile, highlighting strong incoming class size. However, the New
Student Enrollment Volume YoY Percentage Change of 8% ranks 69th, suggesting room for improvement in growth rate compared to its peers.

The program offers a compelling Entry Level Salary of 561,125, aligning with the 77th percentile, which appeals to new graduates. Post Entry Level Median Salary rises to
595,520, noting high earning potential in the 89th percentile. With 1.7 Job Postings per Graduate, the program ranks 8Tth, showcasing strong demand for graduates. Yet, BLS 1-
Year Historical Growth of 3% is a challenge as it ranks a low Tth percentile, implying limited short-term growth opportunities. Meanwhile, the Underemployed Percent of
Graduates is at a favorable 32%, in the B4th percentile, reflecting adequate employment alignment.

The landscape faces challenges with only 6861 Campuses with Graduates, placing it in the 2nd percentile, suggesting limited geographic presence. Compounded by a Google
Search Cost per Click of 520.00 in the 9th percentile, marketing the program is expensive. The Google Competition Index of 0.52 ranks 11th, highlighting significant marketing
challenges in attracting students. Institutions with Online In-Market Students number 110, significantly low at the 1st percentile, limiting online availability. Conversely, an
Average Program Completions value of 66 ranks in the 98th percentile, demonstrating program scale despite limited campuses.
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Summary

» In the first half of 2025, Google searches for academic programs rose 19% year-over-year.
— Sonography/Ultrasound grew by more than 1.5 million searches year-over-year.
— Highest keyword detail searches were for “econ.”

» In Fall/Spring 2025, total enrollment in certificate and associate programs rose 5% year-over-year.
— Bachelor’s rose 2%.
— Master’s rose 2%.

» In Fall/Spring 2025, General Studies (associate), Finance (bachelor’s), and Business Analytics (master’s) had the
highest enrollment growth year-over-year.

= In July, US job postings fell 4% year-over-year.
— Software Developers had the highest growth in demand
— There is a growing demand for automation and operations skills.

» Environmental Studies grads go into 754 occupations, not four. Most are not directly related to their major.

* Finance programs have strong market demand, and there may be room in the market to start one online.



PROPRIETARY

Resources

Join us for our September monthly Demand Trends webinar for data on all award levels.

Up Next: Monthly Demand Trends Webinar

Thursday,
September 25" s B

Other Resources i
: Start, StOp,
The Book on Program | or Grow?
Evaluation and Management |

Academic Program
Evaluation and
The Course Management Course &

Presented by Gray DI and Bay Path University
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