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Google Search Trends: Programs

Gray DI tracks searches for over 900 programs (90% of all US completions).

US Google Search Volume
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Source: Gray DI's PES Keyword Search Dashboard
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Google Search Trends: Programs

In August, Google searches for academic programs rose 8% year-over-year.

US Google Search Volume
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Google: Programs with Fastest-Growing US Search Volumes

In August, searches for Cybersecurity programs grew by almost 500k YoY.

Programs with the Fastest-Growing Google Search Volume Go gle
August 2025 YoY Unit Change

Cyber Security/ Info. Assurance 494,850

Web/Digital/ Multimedia Design 156,417 :
z
Education, General | 105,292 m

Diag. Med. Sonogr'y/ Ultrasound Tech (I 89,510 2
Aviation/Aero Science/Tech, Gen'l 78,690 2
School Counseling/ Guidance Svcs M 76,463 4
3-D Modeling and Design Tech 76,450
Economics (incl. Quant Econ and Econometrics) 70,530
Nursing Practice [ 69,200
Fashion Apparel Design 56,050

Source: PES Keyword Search Dashboard
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Highest Cost-per-Click for Academic Programs
In August, Medical Billing and Coding had the highest cost-per-click.

Highest Cost-per-Click
August 2025 Go gle

Medical Biling and Coding | GGG $46.07
Social Work | N 5/ 3.67

Speech-Language Pathology (Grad only) || GG 52320 3

Criminalistics & Criminal Science $41.53 m 2
Psychology, General | 5023

Crime 3

Middle School Education/ Teaching || GGG 535.76
Nursing Education || |GG 3260
Crim. Justice & Corrections, Gen'l $34.60
Health Care Admin/Mgmt | R 533.37
Pediatric Nurse/Nursing _ $32.65

Source: PES Keyword Search Dashboard
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New Enrollment: Community Colleges

In Academic Year 2024-25, Community College new enrollment increased 3% year-over-year.*

US New Enrollment
Certificate and Associate

0
+6% +5% o

-11% -4%

215,577 2,123,355
1,920,016 1,851,614 1,963,518 2,070,053

2019-20 2020-21 2021-22 2022-23 2023-24 2024-25

Source: Gray DI's PES Program Enroliment Dashboard *Includes summer session
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New Enroliment: Bachelor’s and Graduate

In Academic Year 2024-2025, bachelor’s new enroliment fell 2% year-over-year.*
= Master’s and doctorate rose 2.8%.

US New Enrollment . US New Enrollment
Bachelor’s Programs Master’s and Doctorate Programs

+0.5% +2% -2%

+8.49% -41% -3% +3.9% +2.8%

- - - - - I E B I B
1,292,869 ’ ’ ’ ’
2019-20 2020-21 2021-22 2022-23 2023-24 2024-25 2019-20 2020-21 2021-22 2022-23 2023-24 2024-25
Source: PES Program Enrollment Dashboard *Includes summer session
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Associate and Certificate: Year-over-Year Unit Growth

In 2024-2025, six of the 10 fastest-growing programs were in healthcare.”

US Fastest-Growing New Enrollment
Certificate and Associate Programs
2024-2025 YoY Unit Change
Health Svcs/ Allied Health, Gen'l I 0,359
Business Admin. and Mgmt, General 6,795
HVAC Maintenance Tech I /564
Electrician HNIIIIIINGEGEGEG /316
Radiologic Tech/ Radiographer I 3232
Bookkeeping and Accounting Tech I 2,721 1
Registered Nursing I °. 595
Nursing Assistant/ Patient Care Aide I 2291
Diag. Med. Sonogr'y/ Ultrasound Tech I 1,638
Med/Health Mgmt & Clinical Asst/ Specialist I 1,452

Career/Technical 3

*Includes summer session
Source: PES Program Enroliment Dashboard
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Bachelor’s: Year-over-Year Unit Growth

In 2024-2025, Finance new enroliment grew by over 4,261 students.

US Fastest-Growing New Enroliment
Bachelor’s Programs
2025-25 YoY Unit Change
Finance, General IIIIIIINININININGNGNGNGEGEGNGEEEEE 261
Registered Nursing I 3,708

Health Svcs/ Allied Health, Gen'l - I 2,507 | Heath [P

Mechanical Engineering 2,877
Accounting I 0 763 SrslhEsElAeGse | 3
Business Analytics NN 1,524 3
Electrical/Electronics Engin'g 1,118
Elementary Education and Teaching 985 Other 2
Chemistry, General 973
Political Science and Gov't, Gen'l 966

*Includes summer session
Source: PES Program Enroliment Dashboard
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Master’s and Doctorate: Year-over-Year Unit Growth

In 2024-2025, half of the fastest-growing programs were related to health.

US Fastest-Growing New Enroliment
Master’s and Doctorate Programs
YoY Unit Change

Business Analytics I 3,639

Data Analytics and/or Data Science 3,070
Registered Nursing Iy 2550 L 5
Social Work I 2 /47
Family Practice Nurse/Nursing I N 200
Artificial Intelligence 1,466 2
Medicine I 1406 1
Law 1,367 Other

Speech-Language Pathology (Grad only) I 1253
Financial Analytics I 1,240

*Includes summer session
Source: PES Program Enroliment Dashboard
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International Student Demand

In August 2025, international student interest in US programs fell 57% year-over-year.*

Int’l Page Views by Award Level . .
August 2025 YoY Bangladesh had the highest volume of page views.

Bachelor’s -27% ] ] .. .
Highest Page Views, Origin Countries
Master’s -64% August 2025
Doctorate 9% Bangladesh N 26 062
International Page Vlews India I 02 401
2023 - 2025 570/ YoY Pakistan I 17,761
600,000 Nigeria [N 15,177
500,000 China I 9,555
288883 Ghana I 3008
oo I I I I I I I Tarkiye [N 7,653
100,000 United Kingdom | 5,973
0 Nepal I 5694
Feb Mar Apr May Jun Aug Sep Oct Nov Dec Germany I 5,088

m2023 ®2024 =2025

*Bachelor’s, Master's, PhD only

Source: Gray DI's PES International Student Demand Dashboard (excludes China) 23
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International Page Views: August Programs with Lowest Declines Year-over-Year

At the bachelor’s level, Biology declined the least. At the graduate level, General Studies grew by 343 views.
10 Least-Declining Bachelor’s Programs* Least-Declining Graduate Programs**
August 2025 YoY Change August 2025 YoY Change

Biology/ Biological Sciences, Gen'l _
(20) ologyr Blolod I 343 General Studies

(79) Health Svcs/ Allied Health, Gen'l (313) Special Ed - Secondary
(125) Psychology, General (333) NS SerEs
(127) Engineering, General (353) English/ Language Arts Teacher Ed
(161) Accounting (363) Early Childhood Education/ Teaching
(164) Mechanical Engin'g/ Mechanical Tech (368) Anthropology
(170) Electrical and Computer Eng'g (387) Airframe/ Aircraft Maint. Tech
(200) Architecture (incl. Building Tech) (403) Horticultural Science
(208) Economics (incl. Quant Econ and... (437) Music Performance, General
(290) Artificial Intelligence (AR, Educational Psychology
*Minimum 500 page views August 2024 **Minimum 1,000 page views August 2024

Source: PES International Student Demand Dashboard (excludes China)
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Non-Degree Demand: Coursera

As of August 2025, almost 151.5 million learners since inception (2012).

= |In August 2025, almost 91,700 students were enrolled in Foundations: Data, Data, Everywhere.

Highest Enroliment Volume, Courses

August 2025
Foundations: Data, Data, Everywhere 91,693
Al For Everyone I 60,720
Technical Support Fundamentals 39,815
Introduction to Artificial Intelligence (Al) 37,100 Al-Specific 2
Foundations of User Experience (UX) Design 30,005
Introduction to Data Analytics 29,563 o
Project E tion: Running the Project
roject Execution: Running the Projec 29,426 Other 3
Project Initiation: Starting a Successful Project 29,096
The Science of Well-Being 25,723
Crash Course on Python 23,130

Source: PES Non-Degree Dashboard, Coursera
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Non-Degree Demand: Most-Taught Skills on Coursera

In August 2025, Data Analysis was the fastest-growing skill taught on Coursera.

= Eight of the fastest-growing skills were related to technology.

Fastest-Growing Skills
August 2025 1-year Unit Change

Data Analysis I 05525
Data Visualization N 153,252

Spreadsheet HIININIIIIIIN 121,712

SQL I 112,275
Data Cleansing I 106,316 8

Data Science I 03,152 2

Machine Learning | 352,963
Project Management 59,641

Deep Learning I 56,774
Strategic Thinking 53,085

Source: PES Non-Degree Dashboard, Coursera
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US Job Postings Trends
In August, US job postings fell 9% year-over-year.

US Job Postings
All Award Levels

m 2023 2024 = 2025
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Source: Gray DI's PES Job Postings Dashboard
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August Fastest-Growing Job Postings

Highest Job Posting Volume by Occupation
August 2025
YoY Unit Change
Retail Salespersons GGG S.650
Marketing Managers | NNENENGENEEEEEEEE ;523
Security Guards | /304 3
General and Operations Managers 2,309 4
Financial Managers 1,218 “ 3
First-Line Supervisors, Office and Admin 1,026
Sales Managers [ 749
First-Line Supervisors, Retail Sales [l 691
Coaches and Scouts [l 574
Management Analysts | 177

Source: PES Job Postings Dashboard
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Which skills are growing in demand in the US?

Product Management is a new entry into the 10 fastest-growing skills.

10 Fastest-Growing Skills Volume in Job Postings
August 2025 1-Year Unit Change

Analytics I 21,988

Business Operations 18,993
Operational Excellence 18,847
Automation 17,417

Computer Science I 5,577
Python I 14,040

| ;
Cloud Computing | I EEEGEG (3212
Operational Efficiency 12,433 S
Emerging Technologies | G 10,49
Product Management 10,444

Source: PES Job Postings Dashboard
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Commonly available data sources link programs to direct prep occupations.

According to direct prep jobs data, Master’s in Economics grads are prepared for seven
occupations - four of which are highly competitive.

US Direct Prep Job Postings for Master’s in Economics Programs
August 2025

Management Analysts

4,384

Financial and Investment Analysts 2,657

Market Research Analysts and Marketing Specialists

1,103

Economists

Survey Researchers | 16 Nationally, low job opportunities in

these occupations

Economics Teachers, Postsecondary | 13

ocial Science Research Assistants

Source: NCES Direct Prep Crosswalk, Gray DI’'s Job Postings Dashboard
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According to data on almost 80,000 Master’s in Economics graduates, they go
into 734 occupations.

Top 10 Occupations

Alumni with Master’s Economics
First Four Jobs Post-Grad Ranked

Financial, Risk, and Investment Analysts | NEGEGEGEGEGEGEGEGEGEGNE 2220
Economists I o026

Financial Managers 8,688
Marketing Managers 7,640
Project Mgmt Specialists 6,548
Data Scientists/Math Science Occupations 6,061

. Directly Related to 3
General and Operations Managers 5,705 Economics

Managers, Other 4773

Management Analysts | NI - 652
Architectural and Engineering Managers 3,963

Source: Gray DI's Alumni Insights Dashboard
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Program of the Month

STUDENT EMPLOYMENT
DEM AND MARKETS

X

COMPETITIVE || DEGREEFIT
INTENSITY
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How do you like your data?
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How do | sort through the 1,500+ academic programs?

Create a summary composite score to rank overall and on each category.

US Bachelor’s Program Rank

Student Demand Competitive Intensity Employment Percentile | Degree Fit Percentile
Percentile Percentile
30.7101 Data Analytics and/or Data Science m [ 59 61 [ 99
11.1003 Cyber Security/ Info. Assurance 9y 99 50 99 50
49,0101 Aviation/Aero Science/Tech, Gen'| 9y [ G 99 50
14.0801 Civil Engineering, General 99 [ 9§ T [ 99 50
30.7102 Business Analytics 99 [ 9§ 85 | 94 50
11.0103 Information Technology 99 [ 9§ 50 [ 99 50
14.0201 Aero/ Astro/ Space Engineering [ 9 70 50
14,0501 Bicengineering and Biomedical Engineering 9y [ 94 | 9y 50
14.0701 Chemical Engineering 9 9 50
14.0901 Computer Engineering, General 99 [ 94 85 100 50
14,3501 Industrial Engineering 99 93 [ 99 50
52.0201 Business Admin. and Mgmt, General [ 99 20 88 50
51.2201 Public Health, General [ 59 20 81 50
52.1401 Marketing/ Marketing Mgmt, General [ 59 61 85 50
04.0201 Architecture (incl. Building Tech) [ 9§ 83 50
52.0203 Logistics, Materials, and Supply Chain Mgmt 9y [ 9§ [ 95 50 50

Total Percentile 0 20+ 40+ 70+ 90+ 95+ 98+ 100
Total Score =32 -6 -1 3 11

Source: Gray DI's PES Markets
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Let’s look at market demand for a Bachelor’s in Marketing/Marketing Mgmt.

US Bachelor’s Program Rank

Student Demand Competitive Intensity Employment Percentile | Degree Fit Percentile
Percentile Percentile

30.7101 Data Analytics and/or Data Science m [ 59 61 [ 99
11.1003 Cyber Security/ Info. Assurance 9y 99 50 99 50
49,0101 Aviation/Aero Science/Tech, Gen'| 9y [ G 99 50
14.0801 Civil Engineering, General 99 [ 9§ T [ 99 50
30.7102 Business Analytics 99 [ 9§ 85 | 94 50
11.0103 Information Technology 99 [ 9§ 50 [ 99 50
14.0201 Aero/ Astro/ Space Engineering [ 9 70 50
14,0501 Bicengineering and Biomedical Engineering 9y [ 94 | 9y 50
14.0701 Chemical Engineering 9 9 50
14.0901 Computer Engineering, General 99 [ 94 85 50
14,3501 Industrial Engineering 99 93 [ 99 50
52.0201 Business Admin. and Mgmt, General [ 99 20 88 50
51.2201 Public Health, General [ 59 20 81 50
‘ 52.1401 Marketing/ Marketing Mgmt, General [ 99 61 B5 50
04.0201 Architecture (incl. Building Tech) [ 9§ 83 50
52.0203 Logistics, Materials, and Supply Chain Mgmt 9y [ 9§ [ 95 50 50

Total Percentile 0 20+ 40+ 70+ 90+ 95t 98+ 100

Total Score 32 -6 -1 3 1
Source: Gray DI's PES Markets
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CIP: 52.1401 Marketing/ Marketing Mgmt, General Award Level: Bachelors rket: National Percentile: 98

Employment Degree Fit
Score: 13 Percentile: 85 Score:Q Percentile: 50
Category Pt Criterion Walue Score Category Pctl Criterion Walue Score Category Pctl Criterion Walue Score
Cast a1 werage Cost per SCH Incex* 0.78 NS
Goaghe Search olume (12 Moriths) 2,231,930 4 - Job Pastings Tatal (12 Manths) B1,127 4 Benchmarking 6 Median Cost per SEH Indes® .62 N
International Page Views {12 Maonths) A4,785 M Size: Entry Jobs “ BLS Current Employment 1
Mew Student Enrallment Volume {12 Mo 55 & BLS Annual Job Openings 1
ies KEn
On-ground Complations at In-Market nstitutions 36,342 4 Underemployed ; Underemplaoyed Percent of Graduates** 41% 1 .
n-ground Comglet g ettt eremplaye s remployed Percent of Gracuate National Completions by Level National Workforce Ed. Attainment
Online Comgletions by In-Markat Studants 3,178 4 e e Ent a5 ELS 1-¥ear Histarical Grawth 4.2% 1 Seare: 0 Seare: 0
Surn of On-ground and Online Completions 45518 4 Ja""" TNy ] BLS 5-Year Historic Growth (CAGE) A% i
DS,
Goagle Search YoY Change [Units]® 166,380 a &3 BLS 10-Year Future Growth {CAGE] 0.7% o Award Leve Completions | Completions Enrcllment BLS Educational
- A . -
New Student Enraliment Vol. Yo Charge {Units) &03 2 Saturation: a7 | JobPostings per Graduate 1% 1 [National) [Market) [Market) Attainment
Completion Valurve Yo¥ Change [Units) 669 2 Entry Jobs ag BLS Job Dpenings per Graduate a5 0 Ma College 18%
Grawth - - o
Goagle Search Yo Change (%) &% a a7 Entry 25th Percentile 155 748 2 same College 21
&0 Mew Student Enraliment Val. Yo Change [%) % 3] 54 Past Entry Median 184 893 2 Certificate A% A% St
&5 Completion Vialume Y'Y Change [%) % a Weighted-Aug Past Entry wihssoclates Median TR, WS Associates % % 15% g%
BLEWages &2 Past Entry w/Bachelors Median $82.004 NS Bachelors et et 1% 4%
a3 Past Entry wi/hastars Madian £109,889 S Posthaccalaureate Certificata 1% 1% 0%
Competitive Intensity 79 Pust Entry wiDoctoral Median £119,170 NS Masters A% A% A 105
Score: 5 Percentile: 61 Matianal I % with Any Graduate Degree® 18% NS Post-masters Certificate 0% 0% 1%
. Ameriean 16 % with Masters* 16% NS Doctoeal 0% 0% 0% 1%
Categary Pct Criterion Walue Score Commiunity
Survey 11 B wiith Doct/ Prof Degras® Zh M3
Bachelor's = . P [ P .
Valume of | 2 Camguses with Graduates™ F32 Qa Degree 35 % Unemip (Apge <3 % NS - I
ume af [n- ; | . P 9 I scription:
i - o P (i Cor - e A Dutcomes” a4 % i Direct Prep Jobs 24% M5
Market w0 Camguses with Grads Yot Change [Units) 3 N5 A pragram that generally prepares individuals to undertake and manage the process of developing cansumer
Campetition 1 Institutions with Online In-Market Students*® 161 a audiences and maoving products from producers te consumers. Includes instruction in buyer behavior and
“ Pverage Program Completions &3 = dynamics, princigle of marketing research, demand analysis, cost-walume and profit relationships, pricing
) - theary, marketing campaign and strategic planning, market segments, advertising methods, sales operations
In-Markst &% Mesdian Pregram Completions 20 1 and management, consurmer relations, retailing, and applications to specific praducts and markets.
Program Sizes 71 Yef Median Prag. Cempl Change |Units) a 4]
71 Yo Median Prog. Compl. Change (%) ] 4]
In-Market 7 Gaagle Search * Cost per Click** $20 4]
Saturation 25 Goople Competition Index™ 041 1
1 National Ording Institutions (Lnits) 167 NS Total Percentile O 20+ 40+ T+ S0+ 95+ SR+ 100
Haticnal Orline Natl Gnline 3% of Institutions 27% NS Total Score 20 <18 2 15 27 [34 143 66 |

on
73 Mat'l Online % of Completions 1% M2

Google searchida not filter by avward level
e el 0% minus the percentile).

Hea,

s o " GRAY DI
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CIP: 52.1401 Marketing/ Marketing Mgmt, General Award Level: Bachelors rket: National Percentile: 98

Degree Fit

Stl.IdE'l"lt D'Elﬂ-al'ﬂ Score: 0 Percentile: 50

Walue Score Category Pctl Criterion Walue Score
I Coat a1 Awerage Cost per SCH Index™ 0.78 HS
. . [12 Months) B1,127 4 Benchmarking - st per SO . - .
EEEEECII".-' I'I.l:tl CFITEFIIIII'l "H'IEIUE SEQI.E o el ing 54 Wedian Cost per SCH Index 0.92 {53
Wment 05553 1
Jemings 37647 1
“ Goople Search Welume (12 Months)* 2,231,930 4 frentof Craduaes™ o ! National Campletions by Level National Workforce Ed. Attainment
fal Grawth Ak 1 Score: 0 Score: 0
Internaticnal Page Views (12 Months) 4,783 NS { Gromth (CAGR) aas o
- g R & Growth {CAGE] 0.7% o Award Level Completions | Completions Enraoliment BLS Educational
. “ Mew Student Enrallment Yalume {12 Mo | 22 355 & | - T 1 {National) {Market) {Market) Attainment
iz& ] - o
“ On-ground Completions at In-Market Institutions 38,342 4 per Graduste oy 0 Na College 16%
lile 455 748 2 Same College 1%
“ Online Completions by In-Market Students 5174 4 5845893 2 Certificate P P P
. . . i Hates Median A NS Assaciates 3% 3% 15% 8%
S of Dn-prowund and Online Completions 43,518 L e - - -
= Elors Median 482 004 M5 Bachelors B&% B&% % 4%
B Google Search Yo Change [Units)* 188 380 [u} s Median £109,889 MG Postbaccalaureate Certificate 1% 1% 0%
. . ] . - . pral Median £119,170 S Masters &% &% 8% 1%
“ Mew Student Enraliment Vol. Yo Change {Units) 03 2 Ty 1 e Post-masters Cortifuate P P P
- I - eal a , . . . . , w
“ Completion Valume Yo¥ Change [Units) BET 2 16% NS Dactacal o o o 1
Grawth Degreet % M5
a8 |'_1l.'ll.'I|;'.,|E Search Yo |-_|'IE"EE 17" Bk o by 3% NS
. e . CIP Description:
& - E Mbs 24% M5
&0 Maw Student Enrnallment Wol. Yo Ch ange :“’Ell ) 0 - A program that generally prepares individuals to undertake and manage the process of developing consumes
audiences. and moving products fram producers te consumers. Includes instruction in buyer behavior and
&5 Completion Valume Yoy |'_'|-|_'||'|ge |";,‘-E,'| 25 (] dynamics, principle of marketing research, demand analysis, cost-volume and profit relationships. pricing
theary, marketing campaign and strategic planning, market segments, advertising methods, sales operations
and management, condumer relations, retailing, and applications to specific praducts and markets,
PIOEra SI7es [ YaY Median Prog. Compl Change |Units] T L] T T
71 Yo' Median Prog. Compl. Change %) a Q
In-Market 7 Google Search * Cost per Click** $20 o
Saturation 25 Goople Competition Index™ 041 1
1 National Online Institutions (Units)** 187 NS Total Percentile 0 20+ 40+ 70+ F0+ 95+ s8+ 100
E:“f:::%::'e Nat'l Oriline 5% of Institutions 2% NS Total Score 20 -18 2 15 27 34 43 66 |
73 Mat'l Online % of Completions 1% M3
Goaghe searchido not filber by award lewel
- played in reverse % minus the percentile)
A ot currenthy tracked.

cored inAubrics values = 0.
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CIP: 52.1401 Marketing/ Marketing Mgmt, General Award Level: Bachelors ket: National Percentile: 98

Employment Degree Fit
Score: 13 Percentile: 85 S Ll L B
Category Pt Criterion Walm Category Pctl Criterion Walue Score
Category Petl | Criterion Walue SCOre  con 81 verage Cost per SCH Index 0.78 NS
“ Goaghe Search Volume (12 Manths)* 22315 Benchmarking 6 Median Cost per SEH Indes® .62 N
ﬂ International Page Views {12 Maonths) a,78
Bl e stodent Enoliment Volume {12 Ma) 2235 “ Job Postings Total [12 Manths) B1,127 &
Size ) o N ) ) o
BERl onvround Completions at in-Market Institutions 834 girae Enry Jobs “ BLS Current Erplayment A05 5583 1 National Completions by Level National Workforce Ed. Attainment
Online Comgletions by In-Markat Studants 3,17 . e
. . Scare: 0 Score:0
“ Sumn af On-ground and Online Completions 4351 “ ELS Annual Job Openings 34,647 1
&9 Google Search Yo Change (Linits)* 1563 P - wa ; Pwvard Leve Completions | Completions Enraliment BLS Educational
Underamplayad 72 Underamployed Percant of Graduales 41% 1 - T P -
8 New Student Enrallment Vol YoY Charge {Units) 603 (National) [Market) [Market) Aftainment
“ Completion Vialure Ye¥ Change [Units) 669 as BLS 1-Year Histarical Growth 4.2% 1 Mo College 16%
Grawth . 1 - o
a6 Goagle Search Yoy Change (%)* s Growthc Entry 18 BLS 3-Year Histaric Growth ICAGR) 4% a same College 21%
- - L -
&0 Mew Student Enraliment Vol Yo Change (%) % Jobs : Certificate A% A% 5%
&5 Completion Vialume Y Change [%) % [a %] EBLS 10-Year Fulure Growlh {CaiE] 0.7% 0 hssociates 3% 3% 8%
Job Post Grad 19 1 Bachelors BE% BE% B4
Saturation: a7 o Lings per Lraduste =¥ Posthaccalaureate Certificate 1% 1% 0%
Competitive Intensity Eritry Jobs an ELS Job Openings per Graduate ik 0 Masters 6% 6% 8% 10%
Score: 5 Percentile: 61 . J— o Post-masters Certificate 0% 0% 1%
&7 Entry 25th Percantile 155,748 2 : : :
o Dactoral 0% 0% 0% 1%
Categary Petl | Criterion b 54 Past Entry Median $84.893 2
leullneu”". - E“'"—““’”‘”f'—" E:u:l:u [Units)* | Weighted-fug Past Entry wihssociates Median M, M3 cip pescription:
mrict w0 ampuses with Grads Yo Change [Units)™ | A pragram that generally prepares individuals to undertake and manage the process of developing cansumer
. . g 2 e P . i i
Competition 1 |Institutions with Online In-Market Students™ 1 H LB lﬂlll-bﬂ [ ¥3 P"'Is[ E”[rl'l W h":"'hl:.ll'“ 3 MEHIJ" EH.&L':M NE‘ audiences. and moving products fram producers te consumers. Includes instruction in buyer behavior and
R - __ A . P " N . . dynamics, princigle of marketing research, demand analysis, cost-walume and profil relationships, pricing
“ Jwerage Progeam Lampletions i a3 Fast Entry w'Masters Madian $10%,859 M5 theory, marketing campaign and strategic planning, market segments, advertising methods, sales operations
In-Markat &% Mesdian Pregram Completions H . and management, consurmer relations, retalling, and applications to specific products and markets.
Program Slzes 71 ¥a'¥ Median Prog. Compl Change {Units] e Fast Entry wDoctoral Median $119.170 M3
71 Yot Median Prog. Compl. Change (%) Matisnal B % with Any Graduate Degres® 18% M5
In-Market 7 Goople Search * Cost per Click** £ American ; ) .
Saturation 25 Goople Competition Index™ a Community 14 Fawith Masters 16% N5
1 National Online Institutions {Units)** 1 Survey 11 8% with Dock/Prof DEEIEI:" ey HE lotal Percentile O 20+ 40+ T+ S0+ 95+ SR+ 100
it ot : Bachelors . aisore 20 6 2 15 7 EESCEEECE
73 Natl Ginline % of Completions 1 Degree 33 % Unemp. LAage <308 &2 N5
Diutcomes” a4 Hin Direcl Prep Jobs® 24% M5
Goaghe searchido not filber by award lewel
- Percen e displa /% minus the percentile).
Hea, Mo data avalabh

ME Mot Scored inAubrics values = 0.
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E GRAY DI Marketing Scorecard: Metrics PROPRIETARY

CIP: 52.1401 Marketing/ Marketing Mgmt, General Award Level: Bachelors ket: National Percentile: 98

Employment Degree Fit
Score: 13 Percentile: 85 Score: 0 Percentile: 50
Category Pt Criterion Walue Score Category Pctl Criterion Walue Score Category Pctl Criterion Walue Score
Cost 81 Mwerage Cost per SCH Index™ 0.78 NS
“ Goaghe Search Volume (12 Manths)* 2,231,930 4 - Job Pastings Tatal (12 Manths) B1,127 4 Benchmarking 6 Median Cost per SEH Indes® .62 N
ﬂ International Page Views {12 Maonths) A4,785 M Size: Entry Jobs “ BLS Current Employment A05.553 1
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Category Pt
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Google Search Wolume (12 Months]®
International Page Views {12 Months]

Mew Student Enrallment Volume {12 Mo

s Dn-ground Complations at In-Market Institutions
Oinline Comgletions by In-Market Students
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B9 Goagle Search Yo Change [Units)*
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&5 Completion Valume YoY Change [%)
Competitive Intensity

Score: 5 Percentile: 61

Categary

WVolume of In-
Parket
Campetition

In-Market
Program Sizes
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Mational Online
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Hea,
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el Carmguses with Graduates™
0 Carnpuses with Grads YoY Change [Units)™
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Average Program Complations
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Award Level: Bachelors rket: National Percentile: 98

Employment
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Category Pctl

Size: Entry Jabs
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Al Report

CIP: 52.1401 Marketing/

Marketing Mgmt, General
Market: National
Award Level: Bachelors

Regenerate Report

Export to PDF

The program excels in national completions and new student enrollment volume, but faces challenges with competitive intensity and online presence.

The program demonstrates a strong appeal nationally, with a National Completions value of 43,518, placing it in the 99th percentile. Significant strengths include exceptional
student demand and a high volume of job postings per graduate, reflecting robust market opportunities. However, the program struggles with competitive intensity as

evidenced by a low Google Competition Index percentile and a concentrated online offering, which limits its market reach.

The program showcases remarkable strength in Student Demand, as demonstrated by a Google Search Volume value of 2,145,368 in the 96th percentile. Additionally, the
Google Search YoY Unit Change is notable at 300,658, ranking in the 94th percentile, indicating heightened interest year-over-year. New Student Enrollment Volume is
particularly strong, with 23,142 students placing it in the 99th percentile, reflecting substantial interest from prospective students. Despite this, the Google Search YoY
Percentage Change of 16% ranks only in the 67th percentile, suggesting that while search interest is high, its growth rate is moderate. The robust On-ground and Online

Completions at In-Market Institutions also affirm strong program completions.

From an employment perspective, the program holds promise, with a satisfactory Entry Level Salary of 555,748 in the 6Tth percentile. Additionally, a Post Entry Level Median
Salary of $84,893, although in the 54th percentile, signifies solid wage potential over time. Job Postings per Graduate at 1.8 rank in the 8Tth percentile, which highlights ample
job opportunities for graduates. The Underemployed Percent of Graduates stands at 41%, in the T2nd percentile, indicating relatively favorable post-graduation employment

placement. Lastly, the BLS Current Employment figure of 405,553 places the program's workforce relevance in the 99th percentile, underscoring strong industry alignment.

Although the program’s completions suggest strong demand, competitive intensity remains a challenge with Campuses with Graduates in the 2nd percentile, trailing in market
reach. Institutions with Online In-Market Students are alarmingly concentrated, as evidenced by their rank in the 1st percentile. The Google Competition Index at 0.53 places it
in the 10th percentile, suggesting significant competitive hurdles. Additionally, while the ¥YoY Median Program Completions Unit Change percentile sits at 71, indicating stability,
competitive pressure remains high. This is emphasized further by the Google Search Cost per Click value of 511.00, which falls in the 27th percentile, pointing to higher

marketing expenses.
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Summary

» In August, Google searches for academic programs rose 8% year-over-year.
— Cybersecurity searches were up by almost 500k year-over-year.
— The highest Cost-per-Click was for Medical Billing and Coding.

* In Academic Year 2024-25, new enroliment in certificate and associate programs rose 3% year-over-year.
— Bachelor’s fell 2%.
— Master’s rose 3%.

= Allied Health (associate), Finance (bachelor’s), and Business Analytics (master’s) had the highest new
enrollment growth year-over-year.

* In August, US job postings fell 9% year-over-year — 5 points lower than July year-over-year..
— Retail Salespersons had the highest growth in demand
— There is a growing demand for Analytics and Business Operations.

= Economics grads go into 734 occupations, not seven. Most are not directly related to their major.

= Different roles and preferences require varied data views, from key metrics and written summaries to in-depth
analyses.
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Upcoming Webinars

October 7th
2PMET

Building the Future-Ready
Community College: A
Strategic Roadmap for
Agentic Al Integration

Preparing leaders to harness agentic Al for institutional
growth and resilience

October 30th
2PMET

Demand Trends Monthly Webinar
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